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  THE DREAM AIRLINEDesign studios and industry suppliers share their dreams  for the next-generation  passenger experience 

  OPTIMIZING AIRCRAFT CAPACITYHow aircraft with fewer seats can help airlines maximize profits
 BOARDING INNOVATIONA concept aircraft interior that  could help make boarding  more efficient

 CABIN VALUE ANALYSISGenerating value from aircraft  cabins at the end of their  operational lives
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IFE special issue:5G: THE NEXT BIG THING?
5G connectivity is fast approaching, bringing 

benefits in terms of cabin design and weight, 

passenger experience and ancillary revenueIFE AND THE CLOUD
The challenges of building and implementing  

the first widely deployed cloud-based IFE content 
delivery networkIMMERSIVE YOURSELF

Virtual reality technology is ready to be 

implemented in IFE systems: but are passengers 
ready for the experience?
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VP Patrick Baudis explains the importance 

of rethinking and upgrading regional aircraft 

cabin designs and their PRM capabilities

NEURAL NETWORKS

Artificial intelligence could enable new 

possibilities in cabin evaluation and design 

SEATBACK IFE

Industry observers give their forecasts for the 

future of seatback IFE

STOWAGE INNOVATION

Design experts share their ideas to increase 

in-seat stowage space to meet growing 

passenger demand
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The aircraft seating

A BUOYANT REFURBISHED SEATING MARKET IS EMERGING THAT CAN 

BRING FINANCIAL, TIME AND ENVIRONMENTAL BENEFITS TO AIRLINES
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How cabin innovation can help airlines better meet 

the needs of passengers with hidden conditions

NEXT-GENERATION IFE

How should the IFE user experience evolve? 

Will embedded systems remain a key passenger 

expectation? Find the answers here… 

FUTURE SPACES

More functions, more beauty, more flexibility, 

better hygiene and less weight. There are great 

ideas in store for galley and lavatory design
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New delivery specifications and initiatives are 

bringing big changes to IFE advertising

I N T E R N A T I O N A LAircraft
interiors

MARCH 2019

W W W . A I R C R A F T I N T E R I O R S I N T E R N AT I O N A L .C O M

AIRCRAFT  

INTERIORS EXPO 

2019  

SHOW ISSUE
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BOOMING TIMES FOR THE INDUSTRY 
The commercial aerospace industry is booming.  
Build rates for aircraft OEMs have reached record 
levels and the supply chain is benefiting, with many 
sectors achieving impressive growth. One market 
segment, however, is expected to grow significantly 
in excess of all others – aircraft interiors. 

The aircraft interiors market is worth an 
estimated US$26.02bn. This is a great time to be a 
manufacturer of aircraft interiors, and Markets and 
Markets report predicts that the interiors market will 
grow to US$38.85bn by 2022. The three most rapid 
growth areas are IFEC, floor coverings and seats.

A SELECTION OF MARKET VALUES AND FORECASTS FROM THE MANY AREAS THAT MAKE 
UP THE VIBRANT AIRCRAFT INTERIORS INDUSTRY:

I N T E R N A T I O N A L

Aircraft
interiors Serving your industry for over 20 years

IATA expects 7.8 billion passengers 
to travel in 2036, nearly double 

2017’s four billion
IATA 20-Year Air 

Passenger Forecast

new aircraft will be delivered over the next 20 years, 
with the world jet airliner fleet doubling to 51,800 

aircraft by 2036. More than 16,000 aircraft will retire 
from airline service over the same period, with 40% of 

future deliveries supporting fleet replacement and 90% 
of deliveries being future technology models

Avolon’s World Fleet Forecast

43,000
Airlines stand to make an additional 

US$30bn through inflight connectivity 
by 2035. This will help stimulate an 

overall market worth US$130bn
London School of Economics and 

Inmarsat Aviation research

US$6.91bn

The aircraft lighting market will 
be worth US$2.55bn by 2021

MarketsandMarkets

The IFE systems market 
is projected to grow from US$3.18bn  
in 2017 to US$6.91bn by 2022
Research and Markets

7,240

The aircraft seating market 
will grow at a CAGR of  

13.78% to 2021
Research and  

Markets

Boeing projects demand for 7,240 new 
aircraft in China over the next 20 years 

(5,420 single aisle), valued at nearly

US$1.1tn
Boeing China Current Market Outlook

+
13.78%

Food flight

The global inflight catering services market will  
grow at a CAGR of 6.41% from 2018 to 2022

ResearchAndMarkets

Inflight sales via cabin wi-fi will 
create US$30bn of additional 
revenue from e-commerce, 

advertising and premium  
content by 2035 –  

up from US$1bn in 2018

SKYdeals research

Bonus sales

The aircraft cabin interiors market will register 3.2% 
CAGR through 2026, surpassing 

US$14.5bn
in revenues

Future Market Insights

The world’s passenger 
jet fleet will grow by 

4.4% per year over the 
next 20 years, more 

than doubling in size to
 

aircraft

Airbus Global Market 
Forecast 2018-2037

48,000

Juniper 
Research

IFEC revenues will 

grow from US$3.7bn 

in 2018 to exceed  

US$8.4bn by 2023

LIGHTING MARKET

The global low-cost airlines market is  
projected to grow from 2016’s US$118bn to 

US$208bn
in 2023

ResearchAndMarkets
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THE MAGAZINE
Aircraft Interiors International continues to be the industry’s 
premier publication, valued by readers for its detailed content, 
sense of style and easy-to-read format, and by advertisers 
for consistently generating strong sales leads. We also work 
closely with the industry through our close relationship 
with Aircraft Interiors Expo, as well as supporting industry 
initiatives such as the Crystal Cabin Awards. In essence, the 
magazine brings buyers and sellers together and plays a vital 
role in highlighting key industry trends and developments.

Aircraft Interiors International delivers:
Latest world news | New product reviews | Interviews | 
Airline case studies | Technology focuses | Market trends 
analyses | Products and services

Aircraft Interiors International continues to be the main 
advertising platform for suppliers of products and services to 
the industry. It plays an integral marketing role supporting 
suppliers’ investment in the tradeshows serving the industry. 
Advertisers’ long-term support can largely be put down to 
the success of our popular reader inquiry service, which 
consistently delivers sales leads and results, featuring a weekly 
spreadsheet with full contact details delivered by email. This 
has become even more important when marketing budgets are 
tight and return on investment is measured carefully. 

In this digital age, this industry still prefers hard copies of their 
chosen magazine. We listen to industry demand and deliver 
what they want in the format they desire. We have the only 
independently audited publication available for this dynamic 
marketplace with bonus distribution at the leading tradeshows. 
Digital publications have proved to be easily overlooked and 
discarded through blanket, untargeted distribution. Our readers 
look forward to and certainly know when their latest copy of 
Aircraft Interiors International has arrived! 

I N T E R N A T I O N A L

Aircraft
interiors
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IS INFLIGHT ADVERTISING  

in crisis?
IFE-BASED ADVERTISING IS AT A  

CROSSROADS. WILL IT BECOME AN  
IMPORTANT COMPONENT IN AN  
EMERGING GLOBAL ADVERTISING  

ECOSYSTEM, EMBRACING AN AUTOMATED, 
RULES-BASED ENVIRONMENT, OR WILL  

IT PROVE TO BE EPHEMERAL? LET’S  
CONSIDER THE EMERGING DELIVERY 

SPECIFICATIONS AND INITIATIVES

Wo rd s  b y  Mi c h a e l  C h i l d e r s
I l l u s t ra t i o n  b y  Tra c y  Wo r ra l l
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Will embedded systems remain a key passenger 
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EXCLUSIVE FIRST DETAILS OF THE FORTHCOMING BOEING 777X CABIN DESIGNS, WHICH 
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WHAT CHANGES COULD WE SEE IN THE NEXT 

GENERATION OF GALLEYS? FROM SPACE EFFICIENCY  

TO AUTOMATION, THERE ARE AMAZING BENEFITS TO 

BE HAD WITH THE RIGHT DESIGN AND TECHNOLOGY – 

FOR AIRLINES, CREW AND PASSENGERS. THESE ARE 

THE HOTTEST IDEAS AND DESIGNS YOU NEED TO 

KNOW ABOUT FOR FUTURE GALLEY PROGRAMS…

Simmeringinnovation

TEAGUE’S VISION FOR AUTOMATED, BELOW-DECK GALLEYS. 

TURN THE PAGE FOR MORE DETAILS…
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CIRCULATION
Aircraft Interiors International ’s continued investment in providing 
a carefully targeted circulation means that it is distributed to over 
125 countries worldwide and consists of 14,141 copies* sent free of 
charge to cabin designers and engineers, inflight product directors, 
brand managers, purchasing directors and cabin project coordinators 
and consultants at the world’s airlines and major corporate fleets. 
The qualified recipients also include directors and managers at 
the world’s aircraft manufacturing companies, commercial airlines, 
international interiors completion houses, corporate charter owners 
and operators and international specialist aircraft interior design 
consultancies. We also have a special magazine delivery sent to the 
Boeing Dreamliner gallery, available for visiting airline buyers.

I N T E R N A T I O N A L

Aircraft
interiors

*Total qualified and 
non-qualified circulation 
January to December  
2018 ABC Statement.

MIDDLE EAST

EUROPE

ASIA

NORTH AMERICA

50%

40%

5% 5%

Circulation by region

Cabin designers 
and engineers

Corporate charter 
owners and operators

Purchasing directors

Inflight product directors

 Brand managers

Consultants

Cabin project 
coordinators

Directors and managers of 
manufacturing companies Directors and managers of 

completion houses

Directors and managers 
of commercial airlines
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I N T E R V I E WI N T E R V I E W

a i r c r a f t i n t e r i o r s i n t e r n a t i o n a l . c o m
S E P T E M B E R  2 0 1 8 065064

A QUICK AND  
CLEVER SOLUTION  
TO PRESERVING ITS  
FLYING PROGRAM IS  
OPENING NEW CABIN  
DESIGN THINKING FOR  

VIRGIN ATLANTIC, AS DANIEL  
KERZNER, VP OF CUSTOMER 

EXPERIENCE, EXPLAINS
Wo rd s  b y  Ad a m  G a v i n e

A  story about four ex-lease A330-200s joining  
the Virgin Atlantic fleet? Admittedly this deal  
is relatively minor compared with the 12 A350-

1000s being delivered from early 2019 to replace the 
airline’s existing A340-600s and B747-400s, but these 
A330s are an intriguing addition to the fleet. When these 
four ex-Air Berlin aircraft enter operations in November, 
they will not only help resolve operational issues relating 
to temporarily taking Trent 1000-engined Dreamliners 
out of operation following EASA’s Airworthiness 
Directive – they will also increase the fleet size and 
present an opportunity for the airline to explore new ideas 
for Upper Class cabin design ahead of the introduction of 
the A350s in 2019, including new seating types and 
configurations – and double beds.

At the heart of the project is Daniel Kerzner, Virgin 
Atlantic’s vice president of customer experience. We asked 
him what drew the airline to the Air Berlin aircraft in 
particular, given the wide range of leasing options.

“The aircraft have certain attributes that, for us, were 
really important,” he explains. “The economy cabins have 
a very consistent and very solid, good economy seat 
product. The aircrafts’ business class seats are all lie-flat 
and all have aisle access – attributes that our customers 
are looking for. The aircraft also come with wi-fi installed, 
which complements the rest of our fleet. Those attributes 
are what made these aircraft in particular attractive to us.

“We’ve got really exciting new products coming  
and coming on board the A330-200,” he adds. So what’s  
in store?

a i r c r a f t i n t e r i o r s i n t e r n a t i o n a l . c o m
S E P T E M B E R  2 0 1 8

“We haven’t seen 
anyone else taking the 
steps we have to sustain 
a f lying program”
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IFE special issue:
5G: THE NEXT BIG THING?

5G connectivity is fast approaching, bringing 
benefits in terms of cabin design and weight, 
passenger experience and ancillary revenue

IFE AND THE CLOUD
The challenges of building and implementing  

the first widely deployed cloud-based IFE content 
delivery network

IMMERSIVE YOURSELF
Virtual reality technology is ready to be 

implemented in IFE systems: but are passengers 
ready for the experience?

AIRCRAFT 
INTERIORS  

EXPO AMERICAS  

2018  
SHOW ISSUE  

APEX EXPO 
2018
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LU X U R Y  T R AV EL

THE AIRLANDER 10 CABIN MAY LOOK 

LIKE A FANTASY, BUT ITS DESIGNER 

SAYS THAT IT IS NOT ONLY VIABLE, 

BUT POINTS THE WAY FORWARD FOR 

COMMERCIAL FIRST CLASS

Wo rd s  b y  Ad a m  G a v i n e
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WWW.AIRCRAFTINTERIORSINTERNATIONAL.COM
complements the magazine by delivering up-to-the-minute 
breaking news stories about our industry. It is the only dedicated 
place online to find such stories and mission-critical information. 
Linked with our weekly news email service, the website delivers 
an extended audience of key decision makers from within the 
industry. Additional content includes blogs, the current issue of the 
magazine and free-to-use archive of past issues, industry videos, 
up-and-coming events and a free-to-use industry recruitment 
section. This comprehensive source of information has created 
very impressive user traffic figures and is therefore a great digital 
advertising platform for suppliers to the industry.

Furthermore, www.AircraftInteriorsInternational.com allows 
the opportunity for select advertisers to secure one of a limited 
number of sponsorship banners for a 12-month period and 
have an entry within the Aircraft Interiors International Supplier 
Spotlight directory. The Supplier Spotlight is exclusive to magazine 
advertisers, providing a comprehensive listing of leading cabin 
systems suppliers. Each business listed can display a 200- to 300-
word company profile, along with images and contact details.

There are additional opportunities to sponsor the weekly news 
email service, or place a banner advertisement on the digital 
delivery of the latest publication.

Screenshots showing online digital edition

I N T E R N A T I O N A L
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interiors
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ADVERTISEMENT RATES
2019	 Double-page spread	 Full page	 Half-page
1 insertion 	 £8,050	 £5,350	 £4,050
2 insertions (per insertion)	 £7,250	 £4,800	 £3,650
3 insertions (per insertion)	 £7,050	 £4,650	 £3,550
4 insertions (per insertion)	 £6,850	 £4,550	 £3,450 
Special positions available (covers, facing contents, etc)

WEB RATES (hosted for a 12-month period)
We can offer numerous advertising opportunities on our website 
starting from smaller banner styled advertisements from £7,200 
per year. Please contact us for full information. 

Supplier Spotlight: 	 £1,300 (exclusive to 		
	 magazine advertisers)

UKi Media & Events Ltd
Abinger House
Church Street
Dorking, Surrey 
RH4 1DF 
UK
Tel: +44 1306 743744
Fax: +44 1306 742525
Email: simon.hughes@ukimediaevents.com
Web: www.ukimediaevents.com

MECHANICAL DETAILS
Subject to change. All advertisers will have exact dimensions  
confirmed by email.
Proof: Match print or high-resolution color copy

I N T E R N A T I O N A L
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interiors

Email blast to the magazine’s database	 On request	

All digital advertising opportunities are only available to companies who advertise in our magazine

Magazine		  Design showcase
Double-page spread (trim size):
450mm (W) x 280mm (H); 
17.717in x 11.024in 
Page trim size:  
225mm (W) x 280mm (H); 
8.858in x 11.024in 
Full-page bleed size:  
228mm (W) x 286mm (H)
Text area: 
195mm (W) x 250mm (H);
7.677in x 9.842in
Half-page size: 
195mm (W) x 125mm (H); 
7.677in x 4.921in

All advertising material should be supplied in an electronic format

Double-page spread (trim size):
460mm (W) x 300mm (H); 
18.110in x 11.811in 
Page trim size:  
230mm (W) x 300mm (H);
9.055in x 11.811in 
Full-page bleed size:  
236mm (W) x 306mm (H)
Text area: 
200mm (W) x 276mm (H);
7.874in x 10.866in
Half-page size: 
200mm (W) x 132mm (H);
7.874in x 5.197in
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VP Patrick Baudis explains the importance 
of rethinking and upgrading regional aircraft 

cabin designs and their PRM capabilities

NEURAL NETWORKS
Artificial intelligence could enable new 

possibilities in cabin evaluation and design 

SEATBACK IFE
Industry observers give their forecasts for the 

future of seatback IFE

STOWAGE INNOVATION
Design experts share their ideas to increase 

in-seat stowage space to meet growing 
passenger demand
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AFTERMARKET
The aircraft seating

A BUOYANT REFURBISHED SEATING MARKET IS EMERGING THAT CAN 
BRING FINANCIAL, TIME AND ENVIRONMENTAL BENEFITS TO AIRLINES

SEATING 
SPECIAL

 
Our guide to every new  
seat launched over the  

past 12 months 
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THE RISE OF ARTIFICIAL INTELLIGENCE AS A MEASURE  

OF PERCEPTION COULD OPEN UP NEW POSSIBILITIES  

AND METHODS IN AIRCRAFT CABIN DESIGN

Wo rd s  b y  Ma r i s a  G a rc i a .  I l l u s t ra t i o n  b y  Vi k t o r  K oe n



2019

Aircraft Interiors International magazine is the official media partner to the 
world’s premier aircraft interiors exhibition – Aircraft Interiors Expo – at 
which more than 550 leading cabin equipment suppliers will exhibit products 
and equipment in 2019. It is also a sponsor of the Crystal Cabin Awards, held 
each year in Hamburg.

If you currently receive the magazine on a regular basis you must REGISTER 
to continue to do so. This can be done via email by visiting:  
www.ukimediaevents.com/recard/aircard.html

PUBLISHING SCHEDULE
MARCH 2019	 Aircraft Interiors Expo and World Travel Catering 
	 and Onboard Services Expo Hamburg 2019 show 
	 issue and extra distribution at the event. Our most 	
	 popular issue of the year, so book early!
	 Galleys and amenity kits
	 IFE connectivity
	 Copy deadline: January 31, 2019

JUNE 2019	 Annual seating review: The latest seating launches 		
	 and concepts
	 Crystal Cabin Awards review: An in-depth look at 
	 this year’s innovations
	 Fasteners: What changes are coming for cabin
	 fastener design?
	 Durability testing: A look at the latest technologies 		
	 that can be used to test the endurance and strength 	
	 of cabin materials
	 Legislation: The big changes on the horizon that the 	
	 industry needs to know about
	 Copy deadline: April 25, 2019

SEPTEMBER 2019	 AIX USA show issue
	 Special IFE focus with additional	 extra distribution 		
	 planned at the APEX Expo 2019
	 Connectivity technology
	 Celebrating 50 years of Embraer
	 Copy deadline: July 11, 2019

NOVEMBER 2019	 Textiles, leather and flooring special focus
	 Lighting trends and technologies 
	 Monuments focus
	 Copy deadline: September 26, 2019

The feature program will be subject to change during the year, so please contact a member 
of the sales team for the latest program.
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AMENITY KITS REPRESENT A SMALL BUT THOUGHTFUL 

AND EFFECTIVE WAY TO ENHANCE PASSENGER COMFORT 

AND STRENGTHEN BRAND PERCEPTION. THE LATEST 

EXAMPLES ARE JUST TOO GOOD TO LEAVE ON BOARD
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what ever            
WE HAVE FEATURED SOME 

FANTASTIC CONCEPTS IN 

AIRCRAFT INTERIORS 
INTERNATIONAL OVER 

RECENT YEARS, BUT WHAT 

HAS HAPPENED TO THEM?  

HERE’S THE LATEST ON  

12 GREAT IDEAS
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In this issue
CABIN ACCESSIBILITY

Pressure is mounting to make the inflight 
experience more accessible and enjoyable  

for passengers with reduced mobility

AFTERMARKET ANALYSIS
As A380s and B787s reach leasing and 

maintenance milestones, new opportunities 
are arising for the interiors sector

CYBERATTACKS
Are passengers who connect to cabin wi-fi 
on their own devices at risk from malicious 

attacks over the networks?

I N T E R N A T I O N A L

Aircraft
interiors

MARCH 2018

W W W . A I R C R A F T I N T E R I O R S I N T E R N AT I O N A L .C O M

AIRCRAFT  
INTERIORS EXPO 

2018  
SHOW ISSUE

From launch previews to interviews, 
everything you need to know  

about the world’s largest  
aircraft interiors event

ADIENT AEROSPACE: 
BOEING’S JOINT 

VENTURE WITH AN 
AUTOMOTIVE GIANT 
IS SET TO DISRUPT 

THE AIRCRAFT 
SEATING MARKET

 World exclusive!
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2020 DESIGN SHOWCASE 
The Aircraft Interiors International 2020 Showcase presents a 
unique opportunity for leading industry suppliers to showcase  
what they have to offer the industry through a combined  
advertising and editorial package. The advertisement provides  
a bold sales message while the editorial allows companies a  
chance to refer to a recent case study to explain to airlines how  
they can save them money or provide an additional revenue  
stream. Freelance editorial commissioned by the editor will  
focus on key trends for the year ahead and we will also look at 
industry trends and forecasts.

We have a section dedicated to leading cabin design and design 
engineering companies, featuring case studies on their most recent 
projects, demonstrating their expertise in their field of business.

The publication is compiled in early autumn and published in 
November, with additional copies available at all events that we 
attend in 2020, providing long-term exposure and the best editorial 
opportunity for the year. In addition to this, a digital version of the 
publication will be available on our website for a full year.

There are two packages available:

1) A half-page advertisement for £4,450 and a one-and-a-half page 
editorial contribution.

2) A full-page advertisement for £5,550 and a three-page editorial 
contribution.

Copy deadlines:
Editorial material: October 3, 2019
Advertising material: October 17, 2019

FO R WA R D  T H I N K I N G FO R WA R D  T H I N K I N G
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We challenged the design studios and industry suppliers within 
this Showcase issue to dream up ideas for the next-generation 
passenger experience. These are their ideas, from nose to tail
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machine
PHONE FANSSekisui SPI (p92) would like to welcome future 

flyers to ‘custom class’, which the company sees 
as more than a mere flight of fancy. As the passenger boards, the plane connects with their 

cellphone, and then as they enter custom class,  
a small band of light on the outer edge of the seats pulses in tandem with the vibrations of the 

phone, both of which quicken as they approach 
their seats, helping to guide them.Once in the seat, snap the phone into  a wireless panel, and the tray table transforms 

into a touchscreen keyboard. Using a ‘dimmer’ 
area on the thermoplastic panel, the passenger 
can manage IFE, ambient light, volume and more. 
The phone stores inflight preferences, including 
meals served, miles flown and sleep duration, 
and also tracks personal biometric data for attribute evaluation and overall satisfaction.

A MORE VARIED ECONOMY
The vision for a dream airline at tangerine (p66) is one 
that brings value and outstanding experiences to each 
passenger. Therefore the studio imagined a concept that 
focuses on the area of the aircraft that is most often 
overlooked – the economy cabin.

The concept cabin is divided into zones that create 
targeted spaces where those who want to work can do  
so away from those who want to rest. Instead of having 
one design of seat try to encompass multiple behaviors, 
the concept has specialized seats that more accurately 
meet specific passenger needs. Creating tailored zones  
in this way enables the airline to introduce different 
pricing strategies for customer segments, attracting 
various audiences.

This concept provides passengers with a personalized 
experience and the ability to choose whether to dream, 
immerse or create.

J PA  D E S I G N

J PA  D E S I G N
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teve Jobs once summarized 

Apple’s prowess in developing 

personal electronics thus: 

“Innovation distinguishes between a 

leader and a follower.” Apple, however – 

like every other technological giant – is 

starting to show the strains of being 

caught in an innovation cycle.

Like other market leaders, it is still  

able to bring new ideas and products to 

consumers – with the inevitable fanfare – 

but doing so means competitors can 

replicate these successes quickly without 

the risks or financial investment.

Today more than ever, there is a thirst 

to innovate and stay ahead of the curve. 

This doesn’t always mean bringing a new 

product to the market. Apple has shown 

through the evolution of its iPhone that 

merely designing a brand-new product 

isn’t always enough to garner attention. 

The company’s long-term success has 

been through simple and clear reformation 

within the user experience, improving the 

product to benefit the consumer rather 

than disrupting loyal customers with a 

new, unfamiliar product.

This innovation cycle isn’t limited to  

the tech industries; it resonates with the 

product development teams of airlines, 

airframers and aircraft equipment 

manufacturers. Product teams strive  

to develop and refine the passenger 

experience, within the most stringent 

safety limitations, in order to build their 

positions as leaders in the aviation 

market. This is where design agencies  

JPA Design discusses its unique approach to design, how it  

makes it easier to innovate within the customer experience,  

and how it delivers products that resonate with brands

S

MASTERING SPACES

in passenger experience improvements. 

We’ve been building our capabilities for 

many years and have as much history in 

designing interiors for hotels and rail 

companies as we do for aviation.”

It is easy to see the similar approaches 

to design in the Venice Simplon Orient 

Express train cabins and those on 

Singapore Airlines, for example. It’s this 

wide-reaching yet vital background that 

has given JPA a unique approach to 

‘mastering spaces’, as the company’s 

strapline declares.

can help bridge the gap between an airline 

and its consumers, and selecting an 

agency with the right balance of experience 

and creativity is vital to a project’s success.

A RICH HERITAGE

“We are proud of what we have achieved 

in over two decades in aviation,” says Ben 

Orson, managing director of JPA Design, 

sitting in the studio’s London office – one 

of the company’s three key locations.

“We aren’t just a seat design company 

or a new agency riding off the recent wave 

a i r c r a f t i n t e r i o r s i n t e r n a t i o n a l . c o m

A N N U A L  S H O W C A S E  2 0 1 9 071

1. SINGAPORE AIRLINES’ A380 

FEATURES POLTRONA FRAU LEATHER 

AND ALL THE FUNCTIONALITY 

REQUIRED FOR TOMORROW’S 

BUSINESS CLASS TRAVELER

2. IMPROVED STOWAGE REMOVES 

THE NEED FOR OVERHEAD BINS

3. GENEROUSLY PROPORTIONED 

BEDS WITH PRIVACY SCREENS

In 1996, many years before competitors 

began to connect the dots between ground 

and aircraft passenger experiences, 

Singapore Airlines employed JPA Design to 

work on its first class check-in lounge at 

Changi International Airport. Following a 

successful launch, the airline asked JPA to 

bring the same design expertise to the 

skies for its Boeing 747 first class cabins.

Breaking the mold of the traditional 

aeroplane seat, JPA then gave Singapore 

Airlines center stage in the premium 

business class sector in 2006 with the 

launch of its revolutionary A380 cabins. 

Featuring the widest seat in its class, the 

design was developed with passenger 

satisfaction at its core, subsequently 

drawing attention for the comfort it 

offered and the way its arrangement 

enhanced the airline’s legendary service.

The launch came at a time when only a 

handful of airlines were looking at seating 

in an innovative way – many simply picked 

a seat off the rack. At the time, fully flat 

beds were rare in the skies and a true 

differentiator. However, JPA’s approach 

went further still, offering one of the first 

all-aisle-access, fully flat products that 

gave each passenger unprecedented space 

and privacy. This elevated design meant 

that Singapore Airlines was able to sustain 

a premium price point for its business 

class cabins for many years.

Yet despite this, launching such a 

game-changing product was only going  

to give Singapore Airlines an edge for a 

finite period. So, when the time was right 

to re-address the cabins on the flagship 

A380 fleet, JPA was once more called in.

Building on the unique layout of the 

preceding products, JPA leveraged its 

patented monocoque technology to 

redefine the way aircraft seats are 

constructed, unlocking benefits for airline 

and passenger. The new design takes full 

advantage of the benefits of carbon-fiber 

construction; it provides more seats 

without compromising passenger space,  

or the luxury and functionality expected by 

Singapore Airline’s flyers. Crucially, it also 

delivers more stowage space within the 

seat, enabling the removal of the center 

overhead bins, in turn saving a great deal 

of weight and creating a more open cabin.

With new styling and storage details, 

reflecting the passengers’ requirements 

and embodying the airline’s attention  

to detail, the latest incarnation is 

evolutionary, revolutionary and built  

with the next decade in mind, all the  

while keeping the airline ahead of the 

competition and ensuring a familiar 

experience for its most valued passengers.

In featuring JPA Design’s spaces within 

its aircraft, Singapore Airlines joins the likes 

of Gulf Air, Cathay Pacific, American Airlines, 

Air China, Brussels Airlines, Finnair, 

flydubai and Hawaiian Airlines.

BUSINESS CLASS BENCHMARK

In fact, many frequent passengers who fly 

business class will have traveled on a JPA 

“TODAY MORE THAN EVER, 

THERE IS A THIRST TO INNOVATE 

AND STAY AHEAD OF THE CURVE”

JPA Design  

first worked with 

Singapore Airlines  

in 1996, on a  

lounge design
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Inside this issue
  THE DREAM AIRLINE
Design studios and industry 
suppliers share their dreams  
for the next-generation  
passenger experience 

  OPTIMIZING AIRCRAFT 
CAPACITY
How aircraft with fewer seats can 
help airlines maximize profits

 BOARDING INNOVATION
A concept aircraft interior that  
could help make boarding  
more efficient

 CABIN VALUE ANALYSIS
Generating value from aircraft  
cabins at the end of their  
operational lives

 50 YEARS OF  THE 
BOEING 747
Celebrating 50 years of  
the Queen of the Skies
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Sponsorship of the 
magazine’s carrier sheet 
Copies of Aircraft Interiors International are mailed 
out in a polybag and accompanied by a carrier sheet 
for postal address and mailing purposes. This sheet 
provides a further high-profile advertising opportunity 
before the publication has even been opened.
There are two options with this:

£4,350 to advertise on one side
£5,650 to advertise on both sides

These costs are per issue of the publication. 

Area of advertisement is within the 
blue box, as illustrated.

Your advertisement 
can go here

POST YOUR LOGO HEREYOUR ADVERTISEMENT MESSAGE

SPONSORSHIP 
OPPORTUNITIES
Place a banner advertisement  
on our weekly news emailer
Exclusive to one company, the opportunity to place 
a banner advertisement at the top of our weekly 
news emailer mailed out to over 15,000 subscribers 
48 times per year. This exclusive opportunity 
provides both great exposure and tremendous 
value for just £10,600 per year.
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Aircraft Interiors Expo  
OFFICIAL SHOW PREVIEW  

AND CATALOG

For further details please contact:
Simon Hughes, publication director

simon.hughes@ukimediaevents.com  

Organised by: In cooperation with:

Since 2014 we have published these on behalf 
of Reed Exhibitions as part of our media stable, 
serving the industry with the best information 
available. We have been publishing Aircraft 
Interiors International for more than 20 years, 
and as the founder of the incredibly successful 
Aircraft Interiors Expo, our media portfolio  
can complement your participation at the 
Aircraft Interiors Expo in Hamburg.

We will be accepting advertising in the Show 
Catalog, which can help you create further 
awareness during the show itself alongside  
the show information and company listings. 

Advertising will be in full-page format only  
or larger in 2019:

RATES:
Full page	 £3,350
Premium positions	 £5,050
Double-page spread	 £5,450

Material specifications on application

MATERIAL DEADLINE: �January 31, 2019


