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RECARO

the seat of innovation

The new makes traveling a pleasure.
It is the typical RECARO combination of

The business class seat which was first shown at the
Aircraft Interiors Expo 2012 in Hamburg is now taking
off with

www.recaro-as.com
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As this issue goes to press, a Royal Jordanian A340 has reportedly
encountered some severe and unexpected turbulence over the British skies
en route from New York JFK to Amman. According to the airline, seven
passengers who were not wearing seatbelts were injured during the
incident, which might give some pause for thought to the many travellers
who say the only reason for seat restraints is for post-crash identification.

A bit of chop is hardly big news, but this event happened just as one of
the airline industry’s most turbulent characters — Ryanair CEO Michael
O’Leary — excelled himself in the customer contempt department. At a press
conference in London, O’Leary declared seatbelts to be unnecessary, and
went on to label the aviation authorities who require their use as “plonkers”.
(For non-UK readers unfamiliar with this term, Googling ‘Michael O’Leary’
may well bring up a few synonyms.)

“If there ever was an aircraft crash, God forbid, a seatbelt won't save you,”
he told The Daily Telegraph newspaper. “Seatbelts don’t matter,” he added.

This wasn't a random rant, though — it was a precursor to his latest
fare-saving idea: a super-economy section at the rear of the cabin where
passengers stand, their stability aided by hanging straps similar to those you
might find on an underground train.

The safety aspect is alarming, but the fare could be compelling: £1 per
strap. Passengers will be unlikely to indulge in the snack selection while
standing, so there must be some ancillary revenue somewhere in this idea.
The most likely source is from baggage fees, whether in the hold or stowed
in the cabin.

O’Leary is not alone in this line of thinking, with several airlines making
money from baggage fees. The result of hold baggage fees is of course
more bags with more contents being squeezed on board, with stowage bins
now at maximum capacity on most flights.

“On a standard single-aisle aircraft, you're just not able to physically offer
every passenger that comes on board the ability to store a single roller bag,”
Kent Craver, regional director of passenger satisfaction and revenue at
Boeing Commercial Airplanes told Aubrey Cohen for his stowage feature on
page 82. “There just isn't the space.”

Various solutions are explored in the feature, including Boeing’s Sky
Interior and Zodiac’s Project Amber. However, with revenue space at such
a premium, the most obvious solution is to encourage passengers to check
their baggage into the hold. From my recent experiences of immigration
queues, it seems that your case will have completed a few laps of the
baggage carousel by the time your passport is stamped anyway.

But should the cabin upgrade option appeal, read our MRO feature on
page 46, in which experts offer advice on how to refurbish or upgrade an
interior and return the aircraft to profitable service as soon as possible.
Sadly there is no advice on how to install hanging straps, though.

Adam Gavine, editor

Aircraft Interiors International.com
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2012 in numbers with an IFE
research roundup; clever

new ways to interact with IFE
systems; improved PRM travel
experiences; a stunning new
first class for TAM; a regional
upgrade for Cathay Pacific;
and an exclusive look at the
Jamco Journey business-class
seat for the A350

022 design briefs

A space-efficient seat with

no compromise on comfort;

a family-friendly travel concept
from door to door; and a striking
idea for a casino in the air
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Many airlines want to install new

Nathan Sparshott, senior seating, IFE and lighting on aircraft,
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GUI design

How can good design help airlines
provide an IFE interface that is
accessible by all, yet provides
depth of content?

BEN FRAIN,
AIRCRAFT INTERIORS INTERNATIONAL

Thai Smile

How Thai Airways’ low-cost subsidiary
went from a conversation over dinner
to an airborne reality in less than

12 months

ADAM GAVINE,
AIRCRAFT INTERIORS INTERNATIONAL

lighting

From creating an overall mood, to an
individual experience, cabin lighting
technology is becoming more advanced,
and drawing on outside influences

GUY BIRD,
AIRCRAFT INTERIORS INTERNATIONAL
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DOESN' T
CRACK
UNDER

PRESSURE.

SafTglo, the world’s leading photoluminescent emergency floorpath marking system has a robust
and flexible design that can bend and won’t crack under pressure. This 100% reliable system,
needs no bulbs, batteries or wires. It is available in two widths, two thicknesses and up to 300
colors. No wonder it is installed in over 8,000 aircraft worldwide.

Easy to fit and re-furb. Built to last. 100% reliable solution.

SafTglo’s unique construction includes a SafTglo’s photoluminescent insert can also be Because it is flexible, SafTglo will not crack

reusable central casing, which means you can used time and time again. To change the color, under pressure when removed from the

cut down the cost of installation and reduce simply replace the film overlay. It all adds up to aircraft. This means it makes even more sense

unnecessary waste. an emergency floorpathmarking system that to specify SafTglo as your emergency floorpath
actively helps reduce refurbishment costs. marking system of choice.

To find out more about SafTglo’s unique design, Saf I lO S I G
which is built to last, call us, or go online and view our
new ‘crack under pressure’ product demonstration. Emergency Floorpath Evacuation System _

UK +44(0)1760 723232  USA +1(305) 828 98 11
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cutabove

JAL New Sky 060

Japan Airlines is about to launch
a revamp of all four of its classes with the
aim of pitching them at a class above

ADAM GAVINE,
AIRCRAFT INTERIORS INTERNATIONAL

colourfullanguage

textiles, leather and flooring 068 '

Stay ahead of fashion, as

experts from aircraft cabin materials
companies share their views on
current and future trends

Sailmaker

stow

082 stowage

As fewer passengers want to check
baggage into the hold to save cost and
time, how can cabin stowage cope?

AUBREY COHEN,
AIRCRAFT INTERIORS INTERNATIONAL
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Product Development | Engineering | Manufacturing | Integration & Testing | Global Sourcing | Research & Knowledge

Go on.Think big.

We've got your back.

For over 20 years, Telefonix has been helping companies like yours drive innovation in the aerospace
industry. With over 85% of long-haul aircraft worldwide featuring one or more of our products, we’ve
earned our reputation for world-class design, development, product manufacturing and support. In other
words, the next time you think about reinventing the passenger experience, think about adding Telefonix
to your team. Together, nothing’s impossible. www.telefonixinc.com

& telefonix:

SOLVING ANYTHING YOU PUT OUR MINDS TO.
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01. The IFE
screen
is 12.1in

02. The green of
the livery is
used for the
seat fabrics

03. 36° of recline

is possible

briefencounter

The latest investment in Cathay Pacific’s product is
a new and much-improved regional business-class product

Coinciding with Cathay Pacific's 66t anniversary, the
airline has unveiled its new regional business-class
product, the result of an intensive passenger-led design
process involving input from the airline’s frequent flyers.
The principal feature of the new product is the seat,
the Recaro Comfort Line 5510, which was chosen due to
its 36° recline, extended leg rest and cradle motion, and
fixed-shell design. The seat pitch has been increased
from 45in to 47in, while the in-seat width has also been
increased, from 20in to 21in. The airline benefits too,
as the seat weighs in at less than 95kg per double.
Being a regional product, full-flat functionality is not
required, but for comfort, the seat features independent
electronic controls for recline and the extendable leg
rest, which enable passengers to adjust the seat into
a comfortable 'lazy-Z position. Comfort is further
enhanced by a six-way headrest. There is also storage
space for small items, a two-piece dining table that

Current product New product

Seat pitch 45in 47in
Seat width 20in 21in
Seat recline 32=315" 36°
Leg-rest recline 38-55° 60°
Screen size 6.5-9in 12.1in
Meal table 17.5-20.3in W 20.3in W

11in D 14.5in D
Headrest movement 4-way 6-way
IFE Broadcasting system AVOD
Multiport connector No iPhone/iPad/iPod port and USB port
PC power to seat Some aircraft All aircraft

O"O Aircraft Interiors International.com
NOVEMBER 2012

extends to 11in-deep and 16in-
wide, and a large cocktail table
in the centre console. For
convenience, there is a universal
power supply outlet at each seat,
a multiport connector including
USB, and a connector for Apple
devices.

Other highlights include the
introduction of the StudioCX
widescreen on-demand IFE
system, which is a new feature
for Cathay Pacific's regional fleet
that sees each seat equipped with
anew and enlarged 12.1in
touchscreen monitor.

Toby Smith, general manager
of product at Cathay Pacific,
explained the choice of seat: “The
Recaro seat CL5510 is the ideal
business-class solution for our
medium-haul flights up to five
hours: the seat features great
comfort and generous living space,
as well as ample stowage room,
and is weight-competitive.”

The new regional business-class
product will be installed on all of
Cathay Pacific’'s regional Boeing
777-200/300 and A330-300 aircraft.
The first Boeing 777 aircraft is due
to enter service in January 2013,
while the first A330-300 will be
completed in the fourth quarter of
2013. All of the airline’s regional
aircraft will be fitted with the new
product by the end of 2014.
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Equipped and staffed to craft bespoke

Interior Design Solutions in Leather.

Aviation's Preferred Leather Source
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Inspiration finds illumination
in our breakthrough translucent materials.

What will you create at our designLab”?

KYDcX

THERMOPLASTIC SHEET
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biggesture

IFE systems are going through a renaissance,
with amazing new control systems in the pipeline

New wave system
We enjoyed getting in a flap with Thales recently when we trialled
its latest development, Hand Gesture Control Technology, created
as part of its fourth-generation Smart Video Display Unit. Designed
for premium classes where relaxation is key and stretching to the
screen or fumbling for the handset spoils the experience, the GUI
can be operated with a mere wave of the hand. Similar in theory to
home games consoles such as the Xbox Kinect, at the heart of the
system is a high-resolution depth camera mounted within the
screen surround. The camera features infrared technology that
uses algorithms to calculate the depth of the hand movement
versus the rest of the body. In short, hand movements can swipe
through menus, select items and adjust the volume. Push the heel
of your hand towards the screen to activate the system and you
can then sweep through the menus. When you find what you
want, another ‘push’ for two seconds activates your choice.

Seeing is believing
Find waving a little unseemly? Panasonic thinks so, and is
developing a system that can be operated using just eye movement.
Simply look at what you want to select, and an infrared eye-tracking
system will monitor what has caught your attention. A blink would
be a neat way to select the item, but there is a lot of room for error,
so instead you point a finger at your choice and the infrared system
correlates the two and activates your selection.

If you like to be a little more hands-on, a projection system is also
in the prototype stage. All the Ul choices are projected from above
onto your tray table, and you use your hands to scroll and select.
Airlines will surely appreciate that no heavy hands or sticky fingers
will be prodding their precious IFE hardware.

Good vibrations
With first-class cabins drawing
more from domestic and hotel
design, the latest IFE concept
from Thales is following suit. You
wouldn’t watch home cinema
while wearing headphones, and
soon you may not have to do so
on board while watching an HD
screen. The prototype, a clear
plastic dome mounted above the
seat, combines surround-sound

speakers with noise cancellation,

so your neighbours can relax in
peace as you enjoy explosions
from the latest blockbuster.

And it gets even better. The
prototype is hooked up to the
Relaxor massage seat from In
Seat Solutions. The seat can
soothe you during a flight, but
when you're in a movie mood the
low-frequency audio signals are
translated into vibrations, so you
can feel the bangs as well as see
and hear them. This setup can
also enhance music and games.

Big name, new game
There's a newcomer in the IFE
world, but it's a name you'll
be familiar with. Digital media
giant Samsung Electronics
has teamed up with Boeing
to explore working together
to research and develop
technologies that improve IFEC.

The two companies will
initially start work in the
development of advanced
display and wireless networking
technologies that offer more
capabilities for IFE and
ground-to-air communications,
but are lighter and require
less power. Additionally the
companies will explore
opportunities to collaborate
on projects involving productivity
and enterprise mobility using
Samsung’s current and
future devices and solutions
in hand-held mobile devices
and other IT products.

Itis interesting to note that
Samsung is already working
on gesture control in some
of its consumer television
products.

Gap in the market

Going rather lower-tech, the X1
from Smart Tray is beautiful in
its simplicity. With so many
passengers bringing their own
tablet devices on board, there was
an obvious gap in the market.

Passengers typically have to
either hold their device, or use
a stand to view the device. The
solution? A groove. Yes, a simple
groove in the tray table that holds
a tablet at the correct angle.

Aircraft Interiors International.com
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dignifiedprogress
New innovations mean that all passengers,
including the disabled and persons with

reduced mobility (PRMs], can enjoy the same
quality of passenger experience

-5

1

Space comes of age
We have covered the
brilliant Airbus Space-
Flex PRM lavatory in
previous issues, and love
that it fits in a single-aisle
aircraft. However, it's
worth showing again, now
that it is set to become

a flying reality following
confirmation that LATAM's
2013-delivery A320s will
be equipped with them.
The rear of the cabin

is cleverly rearranged,
with the full-width galley
condensed to enable it

to fit alongside both

WCs. With the WCs
adjacent to each other,
rather than separated by
the aisle in typical A320
fashion, the dividing wall
can be folded away to
convert them into a single
PRM-friendly enclosure.
This comfort feature is
great for PRM passengers,
and indeed for an airline’s
public perception, but

it has one more trick

up its sleeve: the space
freed up by the new
layout is big enough for

a further three revenue-
generating seats.

Ol4
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Airline approach

With its PRM and disabled
passengers approaching
400,000 per year, Air
France has come up

with a series of measures
to improve their travel
experience. The first

step is that disabled and
PRM passengers can call
SAPHIR, a free reservation
and information service,
staffed by a team of over
20 people, all trained by

a doctor specialised in
disabilities. In addition

to their regular baggage
allowance, qualifying
passengers can also
check in two personal
mobility devices and an
additional piece of baggage
in the hold. On board, all
Air France aircraft are
fitted with seats with
armrests that can be
raised, facilitating access
for onboard transfer

from wheelchairs. On

the most recent aircraft,
seat numbers are indicated
in Braille, as are the
safety instructions,

and the entire fleet

is equipped with PRM-
accessible toilets.

Aircraft Interiors International.com

Child chair

The latest version of the
TravelChair, developed by
UK charity MERU (Medical
Engineering Resource
Unit), is intended to make
air travel easier for
disabled children aged
between three and 11
years. The chair, approved
by EASA, with FAA approval
pending, fits into a
standard airline seat and
gives firm, postural
support. Even severely
disabled children can use
the chair, as its design
incorporates an adjustable
headrest, footrest and
body harness. Fitting is
quick and simple for cabin
crew members, as the seat
uses the aircraft seatbelt
as part of its design, and
when not in use, the chair
fits into the overhead
stowage bin. Virgin
Atlantic, which used the
previous version of the
chair, has become the first
airline to fit the latest
model, having purchased
25 of the £2,500 (US$4,000)
chairs. They are available
to passengers when
requested on booking.

787 gets a grip

Boeing took the clean-sheet
design opportunity of the
787 to address onboard
PRM requirements in
partnership with the
National Center for
Accessible Transportation
at Oregon State University.
The result is that all the
lavatory door handles

are more intuitive and
enable easier access for
passengers with limited
hand agility, and the assist
handles are easy to grip
and offer passengers better
stability through improved
design and location.
Non-PRM passengers

will also appreciate the
touchless infrared tap, flush
and waste flap activation.

In addition, two wheelchair-
accessible WCs are on the
options list. The 56in
longitudinal lavatory
repositions the entryway
door and toilet to provide
additional usable space.
The 56in by 57in convertible
lavatory includes a movable
centre wall that enables two
separate WCs to become
one large, wheelchair-
accessible facility.

Load and lock

Air Access, a concept

by Priestmangoode, is
intended to ease the
transition from gate to
aircraft for PRMs. The
design consists of two
elements: a detachable
wheelchair by which PRMs
can be transported on

and off the aircraft, and

a fixed-frame aisle seat,
into which the wheelchair
is mated to create a regular
airline seat. Ground staff
assist the passenger into
the wheelchair in the
terminal, and then wheel
him or her onto the aircraft.
The pivoting wheels allow
the chair to be slid
sideways into the fixed-
frame aisle seat and
locked. On arrival, ground
staff unlock the chair and
wheel the passenger to the
gate. Priestmangoode’s
vision is for the seats to be
installed in every aisle seat
of every type of aircraft.

In a widebody aircraft this
would mean four seats
per row. No revenue is

lost if there are no PRMs
travelling, as all travellers
can use the seat.



Panasonic

CONNECTING THE BUSINE
AND PLEASURE OF FLYING

GLOBAL BROADBAND CONNECTIVITY EXTV

With Panasonic Avionics’ Global Communications Suite your airline can offer
passengers the same type of entertainment experience in the air that they enjoy in
the comfort of their own homes. Backed by robust Ku technology that is global and

mature, our broadband connectivity solution lets your passengers watch live television

apex
programming, check email, send and receive calls from their mobile devices, and PAV]ON

browse the web anywhere in the world, at 30,000 feet. AWARD
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Join the growing list of airlines who've selected our Global Communications Suite, and CORPORATION
enhance your brand, improve customer satisfaction, and even drive ancillary revenue. Best Achievement in Techonology
airline passenger experience association
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Panasonic Avionics — Connecting the business and pleasure of flying.

panasonic.aero



Leave no bag behind.

The new ISIS A320 retrofit interior from Zodiac Aerospace
provides up to 60% more stowage capacity.

Whether it's the first passenger aboard or the
last, we have space for all. Gone is the anxiety of
finding a corner to fit luggage. Gate delays, ramp
baggage-checks and stressed crews are a thing
of the past.

ISIS welcomes passengers with its dramatic,
architectural cabin interior. Its clever use of
space showcases the patent pending clamshell
pivot bins, providing best-in-class loading
ergonomics and unsurpassed spaciousness —
open or closed.

The full RGB LED cabin illumination allows
limitless lighting scenarios, enhancing the airline’s
personality and the passengers’ boarding
experience for their journey. Comfortably seated
and relaxed, each passenger will take time to
appreciate their own, generous personal space,
individually illuminated by revolutionary,
row-by-row overhead luminaires.

Break with convention and carry on with ease.
Experience the ISIS revolution — the most
innovative single aisle interior ever. For more
information, contact isis@zodiacaerospace.com.

ISIS holds eight bags per bin. Three more

than the current A320 interior.

ZODIAC W,
AEROSPACE s



domestichbliss

A bold domestic-influenced first-class cabin

marks the beginning of a new chapter for TAM

Itis a golden period for Brazilian carrier TAM Airlines,
as the official merger with LAN in June created LATAM,
a South American aviation superpower and, reportedly,
the world’s second-largest airline by market value.

It is a double celebration though, as the first product
of TAM's three-year contract with Priestmangoode for
redesigned interiors across its new fleet, including 777s
and A350s, could be one of the most coveted first-class
cabins in the sky.

The London-based design firm is redesigning all
seats in all classes for TAM, as well as galleys, stowages
and lavatories - and cabin architecture where possible.
Priestmangoode will also be involved in the redesign
of TAM's staff uniforms and all inflight service provision,
including the meal service. In addition, all the airline’s
existing aircraft will be retrofitted in parallel.

“Our experience of flying with TAM is that its service
is exceptional. But its brand presentation currently
just doesn’t match it,” stated Luke Hawes, director at
Priestmangoode. “The designs we will roll out across its
entire fleet will present it as an important international
player and give it the tools it needs to compete with the
world’s other major international carriers.”

The first-class cabin designs have been fitted aboard
four of TAM's new 777s, due for delivery later this year.
The design draws on domestic design with its "From
Home to Home" ethos, which aims to create a homely
environment with a focus on comfort, entertainment
and well-being.

“We want to offer international
customers, who often fly long-
haul, a warm and more human
travel experience that makes the
quality of service a priority,”
explained Ricardo Cruz, TAM
Airlines’ brand manager.

The four-seat cabin presents
the idea of a living room, providing
privacy and interaction, with a new
sleeper seat and entertainment
system. There is also a couch,
individual closets, a lamp, a dining
table, cushions, a Nespresso
service, and a library with books,
Wallpaper travel guides and
a range of magazines.

Improvements have also been
made in the other cabins, with
a new premium economy product
named TAM Space +', as well as
new economy-class seats, which
have a differentiated finish in
green, red and blue.

In addition, passengers in all
classes can now enjoy toilets that
have a flooring pattern that is
similar to the famous Copacabana
sidewalks in Rio de Janeiro.

UPFRONT

SETTLE IN

Another highlight of the
redesigned TAM cabins is the
new IFE service. Passengers
can choose between films
from several genres, with
detailed information and the
option to watch them with
subtitles or dubbing. There is
also music, sitcoms and games;
TAM Tips travel applications;
phone calls between seats in
business class; an eReader
(with editorial from Brazilian
weekly magazines); and
duty-free sales. Through
specially produced content,
children can also have fun
during flights with the
characters from TAM Kids.

01. The new lime
green shade
extends into
the door pocket
linings of the
wardrobes

02. Even the seat
controls resemble
high-end audio
equipment

03. Make yourself
at home in an
upright, lounger
or bed position

04. Seatbelts on
the couch mean
a guest can join
you for a meal

Aircraft Interiors International.com
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nly 12% indicated they would be
unlikely to pay again
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flgure

There is so much talk about the surge of WiFi and personal devices on board, but are
they really that popular? We round up some statistics gathered in the USA during 2012

Global installations of inflight WiFi and cellular
connectivity grew by 57% to nearly 2,000 in 2011, and
are set to increase by a further 60% by the end of 2012,
reaching 3,194 aircraft by the end of the year, according
to statistics published by electronics market research
consultancy IMS Research. It was found that, with
greater availability of inflight WiFi in the USA, more
than 40% of respondents who have flown in the past
year have used the service, either as part of

a promotion or by paying for it.

The survey also found that 67% of respondents who
paid for WiFi are inclined to use the service again; only
12% indicated they would be unlikely to pay again.
However, for those who have yet to try inflight internet,
only 20% of respondents would consider themselves
likely to use it on a future flight.

Meanwhile, digital entertainment and handheld IFE
specialist digEcor released its 2011 Passenger Survey
Results, which surveyed 542 passengers and found that
45% preferred to view IFE on seatback systems, 30%
preferred their PEDs, 11% preferred airline-approved
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researched IFE preference, out of
1,000 respondents, only 37% said
they would rather use embedded
IFE if WiFi was available. If WiFi is
an option, 48% said they would
stream content to PEDs, while 15%
said they would use it for work.
Around 60% wish to access social
media, while only 38% would like
to use a mobile phone on board.
Resource Systems Group [RSG)
also released results from its 2012
survey of business and leisure
travellers in the USA. The study
found that satisfaction with fare,
services and amenities has
decreased since 2008, and that
some services such as food and
IFE do not influence overall flight
satisfaction, but convenience-
related aspects such as schedules
and inflight service do. Also,
passengers on flights where WiFi
is available are “significantly” more
satisfied with their flight, even if
they don't use it. Passengers
expect to pay for WiFi, found RSG.
Finally, demand for mobile
services has reached an all-time
high, found FlightView, a provider
of day-of-travel information.
Feedback was gained from more
than 2,600 business and leisure
travellers, revealing “incredibly
high” expectations for mobile
communication and self-service
capabilities. More than 80% said
they use a smartphone during
flight, and more than 35% said they
use a tablet and/or a laptop. As
a result, travellers expect mobile
access to day-of-travel updates.
Nearly 75% of respondents want
a mobile alert when their flight is
boarding, and 57% want mobile
alerts on seat upgrade options.

Younger and middle-aged passengers were found to
favour handheld devices, while older passengers prefer
embedded systems, with that preference increasing
with age. The vast majority of respondents stated that
they favoured touchscreen navigation, although many
older travellers prefer to have the controls next to the
screen. Wired controllers were not deemed popular.
The Chaddick Institute of Metropolitan Development
at DePaul University in Chicago found that one in
12 airline passengers in the USA uses a tablet or
e-reader device when up in the air, with iPads, Kindles
and Nooks accounting for nearly 30% of technology
used on all commercial flights. The institute’s
research found that technology use on airlines
increased 23.2% between 2010 and 2011, and
accounts for 29.6% of the technology used in economy
class. Unsurprisingly, technology usage is higher on
business-orientated flights (29.9%), than on pleasure-
orientated trips (25%).

source: Skyscanne




innovation & integration

Diehl Aerosystems combines many years of experience and expertise
in the fields of high quality

e floor-to-floor cabin interiors,

e lavatories,

e galleys as well as

e creative and effective lighting and
® avionics.

Our constant striving for innovative solutions and new possibilities
paves the way for our success. The four subsidiaries Diehl Aerospace,
Diehl Aircabin, Diehl Comfort Modules and Diehl Service Modules
are combining their competencies to guarantee unique holistic and
integrated concepts in the cabins of modern passenger aircraft.

www.diehl-aerosystems.com D I E H L
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UPFRONT

THAT'S ENTERTAINMENT

The IFE systems available for fitment
on the Journey are also eagerly
awaited. Panasonic’s next-generation
eX3 IFEC system has already found
a launch customer with Singapore
Airlines for its fleet of 20 A350s on
order and due for delivery in 2014. This
will also be the first aircraft to feature
Panasonic’s Global Communications
Suite, which offers Ku-band internet,
inflight mobile phone calls, and global
live TV. Further eX3 customers for A350
linefits include Etihad Airways and TAM.
Meanwhile, Qatar Airways has chosen
the next-generation Thales TopSeries
AVANT system for its 80 A350s, with
the first expected to roll out in Q3 2013.
This system adds HD video, solid-state
hard drives, and faster processors
to the current-generation TopSeries
systems. Thales is also working to add
its TopConnect Ka-band connectivity
solution to the A350 catalogue.

01. Adivider ®
slides
across to
give privacy

02. The space
for a Thales
TouchPMU
can be seen
under the
armrest
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journey'send

After nine months of anticipation, we exclusively
reveal Jamco's first seating product: the Journey

Since it was announced in March that not only had
Jamco entered the aircraft seating market but it had
also become an A350 XWB Airbus contracted supplier
for premium seating products, there has been a lot of
anticipation for the product. Here we can exclusively
reveal the long-awaited seat - the Journey long-haul
business-class seat.

The forward-facing Journey, due for inclusion in the
revised A350 catalogue by the year’s end, is offered in
2-2-2 or 2-3-2 configuration. As you would expect, the
seat goes fully flat, with a specially designed kinematic
system ensuring smooth transitions between TTL and
bed positions. To minimise weight, this conversion is
done by a single actuator.

The high strength-to-weight ratio, which is in keeping
with the high composite content of the aircraft, is also
enhanced by the use of ‘advanced materials’. As Shawn
Raybell, executive director of aircraft seat products at
Jamco America, stated, "Since Journey is offered as
a catalogue product, it was important early on that
we were able to produce a lightweight product that
met the wide range of customer requirements and
passenger expectations.”

Full details about the Journey will follow, but we
can confirm that features include a full-height privacy
divider, a newly designed personal LED reading
light, and numerous stowage options for personal
belongings, including an ottoman with stowage areas
for larger items.

The seat is also designed with
IFE provisions in mind, for both
Panasonic’s eX3 and Thales’
TopSeries AVANT systems. In
addition, USB and video ports,
and an AC power socket, are
available for each seat.

The Journey joins EADS
Sogerma’s Equinox model in
the A350 business-class seating
line-up, with Zodiac's long-haul
Cirrus and regional Arcus models
also recently added following
successful technical studies.
However, Jamco says the Journey
will have the widest bed of all
the options.

The Journey will not just be
limited to A350 use, as it was
developed with cross-platform
implementation in mind to ease
its installation on other Airbus
and Boeing aircraft, according
to the company.

“The feedback that we have
received during the development
process has been positive. We're
very optimistic about the success
of Journey,” said Raybell.

O Visit www.Aircraftinteriorsinternational.com for regular news updates
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DESIGNBRIEF

nappyfamilies

BRIEF: Many passengers groan when they see
a family sit nearby with young children, but don’t
pause to think how stressed that family might
be. Not only have they noticed the withering
glances, they have just had a stressful journey
to and through the airport, and are wishing as
much as anyone else that the youngster will be
quiet during the flight. How about a cohesive
approach to making travel more pleasant for the
family, from the moment they leave the house?

DESCRIPTION: California design studio RKS has
identified an opportunity for the flying family
with cAir. The concept is intended to inspire the
air travel industry to change how services are
delivered to families, with ideas including
a special shuttle and family-friendly lounges.
For the inflight experience the team identified
some improvements. Configurable seats can be
adjusted to accommodate children of all sizes
and to face each other, while aisle partitions
create a mini-playzone for toddlers. To keep
young ones occupied, a toy rental service is
available, with the toy returned upon arrival, and

interactive IFE screens are fitted to every seat. VERDICT: It’s a lovely idea, and raises many interesting points for
‘Sound curtains’ can be pulled down from airlines to consider. However, there are several major areas that
overhead and clipped into the seat to offer make this concept impractical. First, it will of course appeal only to
instant privacy when soothing or breastfeeding families, so an airline employing the cAir model will struggle to fill
an infant, and USB-powered bottle warmers and seats outside school holidays. Also, having a family facing each
a personal fridge also ease feeding times. The other with a personal play area sounds marvellous, but it takes up
nappy-friendly lavatories are large enough to fit a lot of space and the resultant higher ticket prices may not appeal
a parent and children, and a special sink is to young families. Even the rent-a-toy scheme could cause some
positioned for a child’s height. Finally, layered drama when the time comes to return the toys at the destination.
storage provides easy-to-reach compartments Perhaps a dedicated cabin, available at a small premium, would be
overhead and underneath the seat. a more realistic proposition for implementing some of these ideas.

CONTACT
RKS

Tel: +1 805 370 1200

Email: infoldrksdesign.com
Web: www.rksdesign.com
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DESIGNBRIEF

BRIEF: It's the same old problem: economy
class is cramped, seat reclining creates further
discomfort and tension, and bag stowage is an
issue. Can a solution be found that not only
addresses these issues, but raises comfort
levels to a class above, while remaining efficient
in terms of space, weight and cost?

DESCRIPTION: University of Malaya student
Alireza Yaghoubi noted that ergonomic features
in economy-class seats are limited to a mere
recline function, which does not solve long-haul
discomfort. And it only gets worse when the
person in front reclines their seat.

Thus Yaghoubi devised AirGo, with the notion
of giving passengers a consistent experience,
unaffected by the movements of the passenger
in front. The AirGo economy seat, available at a
16% premium over a regular economy-class
ticket, gives each passenger an independent
space, as well as an independent overhead pod
with integrated IFE and room for a carry-on bag.

The nylon mesh back support shapes to the
body and controls body heat, while three motors
enable adjustment to avoid neck and back pain
and, in line with the self-contained philosophy,
the footrest is integrated, rather than mounted
in the seat in front. The touchscreen IFE, when
pulled down from overhead - again independent
of the seat in front - dominates the view and can
be tilted to maintain a good viewing angle. The
tray table is pulled down in a similar way, on a
double-hinged arm.

VERDICT: One element of the concept has been ignored in this
piece: its claim to bring first-class comfort to the masses. In
reality, this is more of a premium-economy design as it only
reclines rather than lying flat. So, as a premium-economy concept,
its design, while rather stark-looking with its exposed metal, must
be praised for the way it removes the ability of the passenger in
front to affect your comfort, as well as its durability and ease of
cleaning. However, while the personal overhead stowage is a nice
touch, it looks rather space-inefficient and an impractical shape,
with no provision for an air outlet. Passengers would also have to
stand up to lower or stow the tray or IFE arms. And of course
Zodiac might have something to say about the name...

CONTACT

Alireza Yaghoubi
Email: aryt13@gmail.com
Web: www.jamesdysonfoundation.co.uk

Visit www.Aircraftinteriorsinternational.com for an AirGo gallery and video
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DESIGNBRIEF

anteesic

BRIEF: If you want to grab headlines - and
passengers — install a bar on board. It certainly
worked for Virgin, Korean and Emirates. But
what if you want to raise the bar? The Casino Jet
Lounge could be the answer. This entertainment
and social space features a blackjack table that
gives premium guests the ability to stretch out,
gamble and socialise during their flight. How
better to fly to Vegas or Macau?

DESCRIPTION: The lounge aims to create a
commercial airline experience that is closer to
private aviation. The VIP-type concept was
co-developed by Designescence (founded by an
ex-Airbus cabin trim and colour expert] and
AirJet Designs, which specialises in bespoke
VIP and business cabins.

The lounge, shown here in the forward section
of a B777-200, is designed around two central
elements: a casino blackjack table and a bar
counter with an interactive surface for ordering
drinks. The blackjack table can be used as a
revenue generator based on commission from
the gaming, or it can provide co-branding or
sponsorship opportunities. For example,
passengers could play with frequent flyer points

and win a hotel stay, sponsored by a partner. VERDICT: The big problem is inflight gambling regulations. The
The concept is apparently not just a pretty design would be great for a Caesars Palace high-rollers jet, but in
picture, though: the partners consulted with many parts of the world, including US airspace, inflight gambling
EASA/FAA certification experts with a view to is prohibited on commercial airlines. There is the option to gamble
minimising certification costs. Thus they have stakes (such as flyer points) rather than money, but this makes the
established that guests will leave the lounge concept, which takes up a lot of cabin space, much less financially
during turbulence, take-off and landing, and all viable - but on the plus side, the chances of gambling losses
the proposed technologies and materials are causing air rage are reduced. That said, a compact combined bar
compliant with EASA/FAA certification. and blackjack table could be popular, even if the stakes are low.

g

CONTACT
Designescence
Web: www.designescence.com
AirJet Designs
Web: www.airjet-designs.com
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The international boutique exhibition for the very
latest in executive jet and helicopter interior
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GUIDESIGN

TepSeries

AVANT®

humantouch

The IFE interface is the gateway to an airline’s
content and ancillary services. How can it be
designed for maximum passenger appeal?

BEN FRAIN, AIRCRAFT INTERIORS INTERNATIONAL

In some premium seats, the seatback monitor is
N now reaching sizes of 23in — a statement in itself
of how central the graphical user interface (GUI)
of an IFE system is to the passenger experience. Besides
being the central information hub for a passenger journey,
it also has to keep passengers entertained and provide access
to any ancillary revenue-making services, all without
confusing or frustrating the user.

“The trick is to achieve a balance between simplicity, so
a technophobe can find a movie quickly; and depth so that
you include all the features the most demanding passenger
requires. You then need to wrap that up in a presentational
style that works for everyone first time — no mean feat,”
states Michael E Earley, senior manager of the development
and design department at Virgin Atlantic Airways.

So how do airlines and designers set about designing
a GUI that both fills the growing digital canvas and also
fulfils all these disparate passenger needs? “If your content
isn't great, no amount of great GUI design is going to get
your passengers excited about using your IFE,” argues
Bradley Grinlinton, UK managing director at digital agency
Reactive, which was responsible for the award-winning
IFE design for British Airways’ Boeing 747-300ER fleet.

There are also the considerations of how IFE integrates
with the look and feel of the passenger experience as a
whole, as Virgins Earley explains: “You need to be in
harmony with both corporate branding and the aircraft

03 Aircraft Interiors International.com
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YOUR PALETTE SHOULD TAKE NOTE OF THE COLOURS, TEXTURES
AND MOODS YOU ARE PRESENTING ELSEWHERE IN THE CABIN 99

interior. Therefore your palette should take note of the
colours, textures and moods you are presenting elsewhere
in the cabin, and make your GUI part of the whole effect.”
¥ Hello, What would you like to do? Attention to detail when designing an IFE interface
seems imperative in getting airlines the greatest return on
investment. “A bespoke GUL is capable of conveying a real
sense of the airline’s personality, one that connects with the
y @ et ; brand offering of the airline and immerses the passenger in
q L a brand experience unique to that airline,” says Derek
Ellis, chief creative officer at Massive Interactive, which
designed the GUI for the Qantas A380.

Luke Hawes, director at design group Priestmangoode,
concurs with that viewpoint: “The branding should be less
‘slapping on a logo’ and more of a multilayered experience,
with every detail of the GUI — radius, hue, icon, shadow,
-maining 2:31 pattern — being a digital counterpart of the physical space.”

Kids Zone Re nends Listen

EXTENDING THE BRAND Michael Reilly, COO for in-flight
entertainment content and technical services provider
Stellar Inflight, believes a custom GUI offers further
possibilities. He says, “Often the IFE platform is where an
airline has employed a sub-brand as well as the master
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brand. For example: Cathay Pacific and StudioCX;
Singapore Airlines and Krisworld; or Emirates and ICE. A
GUL is the perfect opportunity for an airline to enhance its
master brand, its sub-brand (if one exists) and the related
logos, colours and experience associated with the
airline. The exterior of an aircraft and its livery are what
distinguish most airlines, so the GUI offers an opportunity
to enhance the brand inside the aircraft.”

TESTING Creating wire-frame or high-fidelity mock-ups of
user interface designs is standard practice. However, even
great-looking, high-fidelity designs are no measure of
an interface’s likely success or usefulness in the field.
“We learned pretty quickly that there’s no point in testing
prototypes of an IFE GUI on a computer as no one has
fingers as small or accurate as a mouse pointer,” says
Reactive’s Grinlinton.

While it's easy to appreciate that user testing makes
sense in relation to the design language used (iconography,
typography and interaction), there are many scenarios that
are difficult to test for. “The biggest challenge with testing
an IFE is replicating cabin conditions, especially on long-

)

GUIDESIGN

01. Reactive's GUI
design for BA
becomes more
detailed as you
progress further
through the

haul flights where a passenger’s behaviour isn’t going to be
the same as it is when they’ve been in a testing suite for an
hour,” says Grinlinton, “We spent a lot of time working
with user testing agencies to try and replicate as closely as
possible the cabin environment, mimicking things like

distance from screen, lighting, and more.” 0 ?Eti"B’E sUI
. . e
Once GUI designs are at the prototype stage, they are also offers
put through their paces. “We do a lot of one-on-one, task- a set of simple
touchscreen

based testing with a little bit of A/B split testing on specific
parts of the GUI we think could be problematic. We want
to make sure that it’s intuitive and easy for passengers to
find content and, just as importantly, to see what they
don’t use so we can remove it. We don’t want to clutter the
interface with unnecessary functions,” says Grinlinton.
“We're definitely big on A/B split testing,” adds Harry
Gray, vice president of marketing at IMS, maker of the
RAVE IFE solution. “Once we enter the conceptual stage of
development, it is common for us to have two completely
different UI directions that ultimately reach the same goal.”
Gray also notes that it is important not to rely on
eye-tracking alone to measure performance: “We prefer
watching passengers’ overall behaviour when interacting

think outside the box

The unusual GUI you see on the previous spread is a new type of
design, in which a 3D cube, with a different option on each facet,
can be rotated and selected. The design is the work of David Pook,
who is director of system applications marketing at Thales Avionics,
having gained experience in his role as director of product
development.

The design is still a concept, designed with the TopSeries AVANT
IFE system in mind, and while it is a pleasure to use, it has an
obvious limitation in that only six options are available. Adding
more facets would make the interface too difficult to operate.

“It has its limitations, but | think it's very good at highlighting
the capabilities of our systems and that we can take them another
step forward, being very responsive, three-dimensional, and fully
interactive,” explains Pook.

“We didn’t design it for the intuitive aspects,” he adds, “we
designed it for demonstration purposes. | can think of three or
four designs we're working on that are better from a simplicity
and intuitiveness standpoint.”

The problem, in Pook’s eyes, is that if you view the cube face-on, it
is not immediately apparent that there are other facets with further
options. However, as a new idea, and an alternative to the familiar
swipe and pinch interfaces, it could well have potential.

Pook has a lot of knowledge and ideas in the IFE GUI arena. To
find out his interface insights, visit the web exclusives section of
www.aircraftinteriorsinternational.com.

video controls
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with RAVE instead of just their eyes. We have a unique
scenario with IFE where the user is seated directly in front
of our Ul at eye level, and due to the size of the average
IFE screen, we prefer to observe hand movements.”

Virgin's Earley explains that they see testing and
perfecting as an iterative process: “We make sure that we
iron out any bugs or inconsistencies well in advance. We
test, correct, and then test again until it’s right.”

LARGE SCREENS While seatback screens were once
limited in size, the rate and breadth of change is resulting in
an ever-moving target for IFE GUI designers. “We need
to consider things like the relative size and placement of
elements to avoid it simply looking like a ‘blown up’ version
of the small-screen experience,” explains Grinlinton.

Priestmangoode’s Hawes also adds that its important to
remember that in most cases “the GUI has to be adaptable
to both dumb monitors with handsets and touchscreen
monitors”.

Ellis from Massive explains that, when working with
larger screens, rather than simply enlarging existing
onscreen elements, they have identified an opportunity to
include additional, tangentially related items. “Some of the
screens are reaching a point where there is an opportunity
to utilise screen real estate for additional functions or
information,” he says.

IMS’s Gray cautions against size being used as the
principal metric for likely passenger satisfaction: “Even our
largest monitor supports HD resolution. However, we are
more interested in ensuring that the overall touch and
controller ergonomics aren’t strenuous to the passenger
during extended use when a larger monitor is required.
A large and attractive screen always delivers the initial
‘wow’ factor, but the usability is what will leave the lasting
impression.”

LIMITATIONS While screen size may be increasing, there
are still considerable hardware and software limitations to
consider when designing for IFE, as Grinlinton explains:

BACK TO

START

e 4

Up

I TRACK NAME
0 = 00:00

“The IFE software we've experienced to date has been pretty
backwards, technology-wise, and this has definitely limited
what we've wanted to achieve from a motion and interaction
standpoint. Support for the latest versions of CSS, HTML
and even Flash have been pretty poor.”

Hawes relates a similar experience: “Development
seems to be limited to the in-house team, and always
appears to lag behind what is possible today with tablets
and mobiles. Perhaps an open-source approach to
development could really drive this area.”

“From a hardware perspective, it's much the same
story,” says Grinlinton. “Processing power and touch
capability are a big problem. When you consider that
passengers’ experience of touch is through using iPads and
iPhones, the touch experience offered by most IFEs is
lacking as a result of these hardware restrictions.”

“There are always going to be challenges,” adds IMS5s
Gray. “We feel that passengers have the same expectations
of IFE as they would of today’s popular devices. However,
there’s a challenge when trying to deliver that experience
on an aircraft. For starters, the RAVE touchscreen is
viewed at eye level. Most touchscreen devices passengers
use are viewed at a downward angle, typically on a table,
or in the hand. There’s also the topic of touchscreen
sensitivity. RAVE has just the right amount of touch
sensitivity, which our passengers adapt to very quickly.
This enables the use of inflight games without the fear that

ols
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03. When designing

the GUI for
Virgin Atlantic,
Massive
Interactive
decided on

a sophisticated
look for the
Virgin Loves
content, and
something

a little more fun
for kids’ content

A LARGE AND ATTRACTIVE SCREEN ALWAYS
DELIVERS THE INITIAL 'WOW" FACTOR, BUT
THE USABILITY IS WHAT WILL LEAVE THE

LASTING IMPRESSION ee
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| LONG FOR THE DAY THAT SEES THE END OF
THE CRAZY LEAD TIMES FOR CONTENT THAT
STILL EXIST WITHIN THE INDUSTRY @@

04. The design that
Reactive created
for Aura focuses
on ease of use,
and also features
a landing time
countdown

you'll need to touch the screen in a manner that would
disrupt the passenger in front of you.”

ON THE HORIZON There’s a growing feeling that a
convergence of technologies would be of huge benefit to the
airlines, possibly resulting in IFE solutions that are more
location and device agnostic.

Massive’s Ellis describes his vision: “The concept of a
fixed IFE system needs to evolve to be more akin to a
‘journey companion’ — something 1 can begin interacting
with at home as I prepare for my trip, then it can help
me through checking in, getting to the gate, keeping me
occupied at the gate, and then, once on board, assist me to
relax or work, and take advantage of the investment the
airline has made in the onboard environment, including
the suite, the large screen and, of course, great service.
Post-flight, the experience could continue, helping me
with the onward journey. What screen does this appear
on? Whichever one I want. The experience should be
adapted appropriately to the strengths of the device. This
would focus passengers on enjoying the whole travel
experience, not just part of it, and provide a continuous
branded engagement outside the onboard environment.”

Priestmangoode’s Hawes has a similar point of view,
with IFE systems able to synch with a consumer PED app.
He says, “In pre-boarding, the passenger could perhaps
shortlist movies they would like to watch on the flight, or
pre-order dinner. For regular flyers, there could be a ‘saved
settings’ mode, where their favourite seat position and
lighting preset is saved on the app. Once on board, the IFE

03 Aircraft Interiors International.com
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could sync with the app so the passenger doesn’t have to
spend time fiddling with the system, and instead will have
all their presets ready to go.”

“With airlines looking to reduce weight, and many
passengers already carrying one or more devices,
it’s surprising that more airlines and IFE vendors aren't
pushing towards this kind of solution,” adds Grinlinton.

IMS%s Gray is also keen to see the scope of materials
change. “We're interested in seeing some of the materials
we're unable to use today (due to restrictions related to
burn requirements and such) make their way onto aircraft.
Corning’s Gorilla Glass is a great example,” he says.

FUTURE TECH What other possibilities are just over the
horizon? “Eye movement recognition as we are seeing in the
most advanced smartphones today would be amazing,” says
Reilly. “The ability of the system to scan eye movement, not
just for reviewing, but actually executing content assets and
system commands, would bring so many advancements in
terms of system complexity, weight, cost and functionality.”

However, as exciting as such possibilities are, when it
comes to IFE system wish-lists, there are more fundamental
issues that irk the experts. “In an IFE fantasy land, I would
somehow wave a magic wand and remove the certification
obstacles we all face, so that IFE software and hardware
could be as easy and as cheap for us to upgrade as our
personal phones are,” says Earley.

For Stellars Reilly, its the content loading speed that’s
most problematic. “We need wireless that is fast and able to
update content easily and quickly whenever there’s weight
on wheels, or even during the flight. I long for the day that
sees the end of the crazy lead times for content that still
exist within our industry,” he concludes. [X

CONTACTS

www.stellarinflight.com; www.massiveinteractive.com;
www.priestmangoode.com; www.thales-ifs.com;
www.reactive.com; www.imsco-us.com
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From artisan-designed furniture to state-of-the-art entertainment and communications systems, we
have the expertise to transform your aircraft to reflect your discriminating taste. L-3 Platform
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THAISMILE

good

Creating an entire low-cost airline brand, from concept
to delivery, in less than a year is a serious challenge,
but Thai Airways achieved just that with a Smile

ADAM GAVINE, AIRCRAFT INTERIORS INTERNATIONAL

When Captain Woranate Laprabang, managing
& director of Thai Smile, was deciding what image to
convey through his new lower-cost airline,
intended to serve short-haul destinations, he stipulated,
“The main aim for the cabin design is to develop a cabin that
provides an impressive look and feel with a fun, vibrant
image to represent our ‘trendy, friendly’ brand character.”
Sounds simple, but what if the design house had only six
weeks to create the concept, from name, to livery, to baggage
tags, to palette, to textiles, to website?

That is exactly what design house Priestmangoode was
faced with when it was offered the job. Director Luke
Hawes explains, “I was having dinner with the president of
Thai Airways in late August 2011 when he mentioned they
were starting a low-cost airline and asked if we would
like to design it. He then said he needed to send the
drawings to Airbus in four weeks. We stretched that to six
weeks for the whole concept, which had to include parts
numbers for trim and finish, naming, livery, etc. We then
had another three months after critical design freeze with
Airbus. From the August dinner with the president, we
delivered the product in June, so that was less than 12
months from concept to actual supply. Sometimes when
you have less time and have to make things happen, some
of your best work comes out, because you have to go with
your gut feeling.”

WHAT'S IN A NAME? So where to begin? Well, a name for
the airline would be a good start. With no time to launch
a competition via social media to find a suitable name for
the airline, as is popular nowadays, finding a name became
part of the design brief. The Priestmangoode team, which
comprised between six and eight people during the project,
brainstormed for a week, and came up with the winner

Aircraft Interiors International.com
NOVEMBER 2012 03 9
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THAISMILE

within two weeks, to replace the management’s working title
of Thai Wings. More than 75 names were considered and
dismissed in the process, including My Thai, Thai Thai,
Thai Orchid, Thai Local, Thai Together, and Thai Spice,
before the winning Thai Smile was selected — actually one of
Hawes’ ideas, inspired by the friendly cabin crew. “Some of
these things you have to explore to reject,” he says.

All the names have two things in common. The first is
that they are all English words. “Thai wanted global appeal
from all corners of the world,” explains Hawes. “It was
important that the name is related to something like
service rather than a random name.”

Laprabang further explains the English choice as the
need for a common tongue: “Thai Smile is positioned as a
‘regional air service’, not just a domestic service. According
to our long-term plan, 70% of our capacity will cover
short-haul international destinations around two or three
hours from Thailand, focusing in three main areas: China,
India and ASEAN.”

LIVELY LIVERY The second thing that all the names had in
common was that they contained the word ‘Thai’. This was
to ensure that customers know that the airline is part of the
larger Thai Airways brand — indeed Smile is completely
integrated within its parent, with no separate offices.
The relationship is also made clear as the full logo is
incorporated into the Smile livery on the fleet of A320-200s.

There is a strong contrast between the two airlines in
the livery, though. With the name selected, a whole new
project began, to choose between hundreds of fonts and
colours for the logo. In the end, the word Smile looks like
it was drawn using a marker pen, which is exactly how it
came about. The playful script, complete with a happy dot

in the 1’, beams alongside the more serious Thai Airways
logo. Thai Airways mainly uses purple, gold and magenta
in its branding, and for Smile the purple and magenta
were retained, while orange was introduced for vibrancy,
and the gold was changed to a more youthful yellow. If
required, the logo can be run in monotone, in pink, purple
or yellow.

Aside from the logo, the livery includes the heritage
Thai Airways empennage design, with a ribbon in the
Smile colours extending from it, again showing the link
between the two airlines.

A brightly coloured fuselage was also considered, but
as Hawes explains, “The darker the colour you use on
the livery, the hotter the aircraft gets, which means the air
conditioning has to work harder, which raises fuel costs.
Lots of things come into play in livery design.”

GROUND RULES The critical aspects of creating a brand
personality for Thai Smile centred around five key concepts
created by Thai’s top management: speedy, vibrant, {riendly,
fun and trendy. With only those words, and the stipulation

0a

01.The purple

headrests and
seatbelts let

you know you are
flying with Thai,
but the striped
fabric hints at
fun times ahead

02. Smile’s short-

haul routes

do not call for
IFE, so a high
magazine pocket
was specified
for greater
kneeroom

THE CRITICAL ASPECTS OF CREATING A
BRAND PERSONALITY FOR SMILE CENTRED
ARCUND FIVE KEY CONCEPTS: SPEEDY,
VIBRANT, FRIENDLY, FUN AND TRENDY @@

Aircraft Interiors International.com
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that the Thai logo was to be incorporated in the livery,
Priestmangoode was free to explore the five key elements of
the brief.

The friendly and fun aspects are already covered by the
name, the playful font and ribbons, and the crew, while
vibrancy was introduced through the new, brighter and
bolder shades in the corporate colours.

Mood boards were created, with blues reflecting the
islands, greens the jungles, oranges the sunsets and
temples that are part of Thai culture, and pinks reflecting
the flowers and silks of the country.

The trendy aspect of the brief is addressed, fittingly, by
easily replaceable items such as cabin accessories and crew
uniforms, while the speediness is addressed by the stripes
in the logo, and the trim and finish, which reflect the fast-
moving lights of Bangkok.

ON BOARD While the airline is low-cost, Thai did not want
a budget experience in the cabin; it wanted passengers to be
reminded they are flying with a Thai Airways brand, and
that they are going somewhere special. On paper, the Smile
experience is fairly no-frills, with prepacked meals and no
IFE, but with the longest route currently being three hours,
and the average route 90 minutes, a luxury experience is not
required — but that does not mean it is unsophisticated.

The seats are B/E Aerospace Pinnacle models, chosen
because, as Laprabang explains, “Its a well-designed seat
that provides a high level of comfort for our passengers.”

o0

DID NOT WANT A

N THE CABIN @

The Thai feel is achieved through the trim and finish.
Many colour options were explored for the seat fabrics, such
as maroons, purples and blues, highlighted with accents. In
the end, a striped fabric featuring the key Smile colours was
chosen — again reflecting the ‘speedy’ part of the brief — with
the headrest covers clad in a purple that ties in to the parent
airline’s colours.

“We looked at going more corporate, but decided on the
warmth of this design. The rich textile feels almost hand-
crafted,” says Hawes of the seat fabrics, supplied by Botany
Weaving. “These stripes are about colours blending in and
bleeding out. Its a nice, refreshing look.”

Getting down to colour specifics, the primary palette is a
purple similar to the corporate colour (Pantone 276 C), a
bright orange (Pantone 158 U), a vivid pink (Pantone 233 C),
and a bright yellow (Pantone 7406 C). To really help these
bold colours stand out, a more muted secondary palette was
created, with a grey (Pantone 426 U), putty (Pantone 7529 U),
and two bespoke dark aubergine and brown shades.

Hawes explains the colour choices: “We chose the primary
colours and then put together a secondary palette of darker
tones to support that. You can’t use the bright colours
everywhere or it will look like a sweet shop. The supporting
colours are used for the dado panels, and entrance and
exit areas — anything that had to be more neutral used the
secondary palette to support the primaries.”

The idea of breaking up rows of seats into different
colours, or featuring different colours of headrests, was

Aircraft Interiors International.com
NOVEMBER 2012
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WHILE THE AIRLINE
|5 LOW-COST, THAI

BUDGET EXPERIENCE

®

03. While the crew
have a wide
choice of outfits,
the orange
ensures strong
branding

04. The folded
cardboard
snack boxes
add a little extra
fun and colour

043



THAISMILE

WEVE CREATED A BRIGHT CABIN BECAUSE
TS MORE OF A BUDGET AIRLINE WITH
PASSENGERS IN A HOLDAY MOOD @@

05. It all comes
together: the
inspirational
smiles, the fun
and colourful
branding, and
the Thai logo

06. The Smile stripes
also extend
to the engine
cowlings

considered and dismissed as unnecessary, given the size of
the aircraft, which is configured with up to 156 economy-
class seats in a 3-3 configuration.

The carpet is dark purple, again similar to the Thai
Airways fleet, while the rich Thai culture is reflected in the
detailing on the curtains. However, nothing is intended to
detract from the main focus of the striped textiles. The
finishing touch is a set of surprisingly understated brand
panels on the front and rear walls, finished in a matte
silver, with the Smile logo picked out in aluminium.

Having also designed the cabins for Thai Airways,
Priestmangoode saw the Smile project as an opportunity to
be less corporate. “We've created a brighter cabin because
its more of a budget airline with passengers in a holiday
mood, and its a chance to be bold, although I wouldn’t go
as bold as easy]Jet with just one colour,” says Hawes.

SMALL BUSINESS There is also a ‘Smile Plus’ short-haul
business class, which is available in the first four rows of
the aircraft on international flights, and the first three rows
on domestic flights. This class is a basic offering of an
empty middle seat, a little more pitch, and with a hot
inflight meal included (hot meals are a buy-on-board
option in economy), although extra landside services
include priority check-in, a 30kg baggage allowance, and
use of a lounge. However, this may be upgraded in the
future. “We are considering offering business-class seats
two-abreast in our future fleet,” says Laprabang.

SERVICE WITH A SMILE At the heart of the experience, and
of course the very inspiration for the Smile name, is the

OZF Aircraft Interiors International.com
NOVEMBER 2012

crew. The friendly and efficient service is a given, thanks to
the standards of Thai Airways. However, to address the
‘trendy’ requirement, the uniforms needed some thinking.

“The crew wear very traditional dress on Thai Airways,
but we wanted a more contemporary look for Smile, with
options of trousers and skirts, but just one colourway,”
says Hawes.

Priestmangoode brought in fashion consultants at an
early stage to help put together thoughts of what looks
classical, what looks trendy now, and what will be trendy
in two years’ time. The chosen designs reflect the orange
shade that differentiates the Smile brand from its parent,
with the corporate colours picked up through accessories.
However, the style selected is still smart. The option
of a more traditional top in Smile colours, with jeans
underneath, was considered, but eventually dismissed.

OTHER ELEMENTS The four primary palette colours are
also used throughout the final elements of the design, such
as snack boxes, boarding passes, baggage tags, and menus.
Priestmangoode also used these themes when designing the
Thai Smile digital products such as websites, apps and
booking engines. This task was made simpler as these
systems are based on Thai systems, rebranded for Smile.

“Creating a whole new design and branding process is
a first for us,” concludes Hawes. “These projects are rare —
about one a year — and are something we want to get into
more. Creating a seat or interior is our bread and butter,
but now we've created an entire low-cost brand, we would
like to do it for some big players with big aircraft. It was
a frantic project, but one we're very proud of.” [
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with struggling economies and soaring fuel costs
making profit margins ever tighter. Thus, while
airlines are keen to make their cabin product as good as it
can be to attract customers, every minute an aircraft is on
the ground undergoing overhaul work and not in the air
generating revenue is very costly. So, what if a cabin project
is required outside of a C or D check?

“Most of the time,” says Jon Morgan, senior manager of
business development at Seattle-based MRO provider ATS,
“especially if you're talking about an OEM post-delivery
modification, minimising downtime is crucial. They want
to get that asset into their fleet as fast as possible.”

For example, ATS has installed the Lumexis ‘Fiber to
the Screen’ system on around half the 44 Boeing 737-800s
ordered by start-up airline flydubai. The system is not
approved for line-fit by Boeing, so it is retrofitted to brand-
new aircraft before delivery to the airline.

N These are incredibly competitive times for airlines,

WHAT WILL KILL A PROGRAMME VERY
QUICKLY, OR AT LEAST DELAY [T, 1S THE
PAPERWORK NOT BEING CORRECT 9’

OZF Aircraft Interiors International.com
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Morgan says the critical elements are what he terms
the three Ps: “The main issues are people, paperwork and
parts. The key to success for an MRO in managing a
project is that all the paperwork is correct and accurate
and ready to go, and that the parts are staged and on dock
when the aircraft rolls in.”

As for the people, he says, “You do need a special skills
group to put the proper people on the aircraft. That
is a given for an MRO, but what will kill a programme very
quickly, or at least delay it, is the paperwork not being
correct. If it doesn’t work on the aircraft, and the parts
aren’t staged and ready to go, theyre coming in late,
they're not the right part, those kind of things will throw a
wrench in it every time.”

Collin Trupp, CEO of aeroinv.com, a provider of
consumable and expendable parts, has a similar outlook to
Morgan, and provides his own three top tips. The first bit
of advice relates to organisation. “Note what is likely to
need repair or replacement in the near future and ensure
these parts are in stock with your aircraft parts supplier, to
avoid surprises or last-minute panics,” he says.

Secondly, communication is key, says Trupp: “Make
contact with your supplier immediately. A 24/7 phone line
and simple online purchasing are key to exceptional and
quick service when you need it most.”

Trupps final tip is to do your homework: “Don’t forget
to try the aftermarket — end users tend not to try the
aftermarket for cabin interiors, but you would be surprised
at the range of parts that are available for immediate
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leds made easy

For a rapid way to fit the currently popular LED cabin lighting, STG
Aerospace is developing replacement LED lighting systems that
avoid the need for wholesale cabin rewiring. Marketing director
Thomas Cowper Johnson says that after 18 years of producing

the SafTGlo photo-luminescent emergency floor path markings,
“the move into an electrical product was quite a significant step”.

The move was prompted by airline enquiries about the ability of
LED lights to charge the PL strips. After producing a White Paper on
the topic, he says, “We started to look more closely at the issue. We
were talking to Swiss, which had a particular issue with its Avro RJs
and the volume of fluorescent tubes that it was having to replace
every year. We were able to devise a swap-in, swap-out solution,
where you just take the fluorescent tube out and you put the LED
in.” The process of removing the tubes and installing the LEDs,
branded Whitehawk for the RJ, takes no more than two hours.

Further research, involving a survey of 148 airlines, revealed
that “everybody loved the idea of LEDs, and wanted to get them
installed”, says Johnson. “But the biggest barrier to uptake was
the cost of installation, not necessarily the cost of the system itself,
but the rewiring and reconfiguring aircraft to get an LED lighting
system in. That pushed us down the path of seeing if we could find
a solution.”

Having produced Whitehawk for the RJ, Johnson says, “We're
now working on a next generation of product for other aircraft
models.” Branded LumiNet, the replacement LED system should
make it easier to realise the advantages of longer life, lower power
consumption and improved cabin ambience.

purchase, that are not only cheaper than the OEM parts,
but also avoid any lead-time problems.”

Stephen Findlay, managing director of Aeropair, a
Scottish company that manufactures and repairs a range of
aircraft interior products in composite and plastics, adds
his view of the fastest way to return an aircraft to profitable
service: “Cabin overhaul or refresh programmes all depend
on length of availability of the aircraft in check, and will
often be just a quick seat change or change in LOPA, and
this is primarily done at the planning stage, when the
aircraft hangar date will be known. New seat projects
should be planned for installation at a suitable hangar with
an overnight stop, with the LOPA approved by a Part21]/
or other appropriate design approval, ensuring all seats are
certified to the appropriate level for that aircraft.

“The quickest turnaround is when the seats being
changed are from the same manufacturer and with the
same part number, and the aircraft can then have all the
existing seats removed and the new seats installed as per
the LOPA, and with the appropriate staff this can be
achieved within four to six hours. The only time this
can be a little complicated is when the seat part number
and/or manufacturer changes, which will always require
a complete new LOPA,” he says.

Of course, seats that have been removed do not have to
go to waste — they can be inspected and assessed for repair
or refurbishment, which usually entails re-covering or
cleaning, checking actuators and/or IFE if applicable, and
replacing all necessary parts to final inspection standards.

Aircraft Interiors International.com
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01. AFI KLM E&M
can overhaul
a cabin in just
three days

02. Testing newly
refurbished
seating controls

This work takes between two and four weeks, after which U g htv\/e | g ht C O n J[ e n d e l’“

they are available for the next installation.

Recognising that airlines need a fast turnaround on their interiors,
Fokker has developed the Light Weight Interior, a quick solution based
on three modules: lightweight Acro seats, LED lighting and re-skinned

MAKEOVER Tommaso Auriemma, the head of project
management in the modifications department at AFI KLM
E&M, adds, “Cost-efficient solutions for cabin overhaul

and upgrade are a key issue for any airline. Refurbishment interior panels.

is cost-effective while dramatically reducing total project The seats have a short lead time to order and fit, and can compete on
turnaround time. Small modifications can improve the pricing with refurbishments and reduce maintenance costs significantly,
existing cabin configuration, and an immediately fresher according to the company.

look can be achieved by applying new laminates and by The second module, the installation of LED lighting, saves maintenance
changing carpets, curtains, lighting and interior paint. We costs and lowers the power consumption, while also giving the same modern

are able to provide such a refurbishment in less than four
weeks’ total lead time for engineering and certification,
with the aircraft grounded for only three days.”

Zodiac Airline Cabin Interiors, previously known as
Heath Tecna, also has experience in quick turnarounds for
seating. A spokesperson explains clients’ motivation: “Most
integration programmes are driven by airlines, who want

look and experience as the latest interiors on new aircraft. Adding a colour
is also an option.

Tom Milder, director of modifications at Fokker Services, explains the
third module: re-skinning and repairing the existing interior lining. “We
offer all kind of decor materials, and are able to certify new combinations
of adhesives and decor films within Fokker Services. This is specifically of

to reconfigure aircraft with new BFE seats. Often this is great value when existing maintenance manual procedures are not covered

done because of shifts in market demand, which push the because of obsolete adhesives or decor materials,” he explains. “Also,

airline to reconfigure the aircraft to remain competitive. repairs on the interior panels are performed in-house.”

Seat pitches and a number of other parameters will need to This Light Weight Interior solution is offered as a package on Bombardier

be changed to support the installation of the new seats.” Dash8 aircraft, Fokker 50s and Fokker 70/100s, and can be easily adapted for
Where the company can really save time is through its A320s, ATR42/72s and CRJs. Installation can be performed on-site with the

own in-house certification department, which can speed

customer, but also in combination with a check at Fokker’s facilities in the
customers towards their STC for the programmes.

Netherlands or Singapore.

Aircraft Interiors International.com
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PRE-PLANNING 15 A BIG KEY TO SUCCESS.
F YOURE STARTING FROM SCRATCH
WITH PAPERWORK WHEN THE AIRCRAFT

ROLLS URP YOURE WAY BEHIND 9’

Returning to the Lumexis project, ATSs Jon Morgan
says that such work takes a special skill mix. “It’s not your
normal MRO activity, so you have to have some pretty
talented avionics personnel,” he says. “It gets complicated
to integrate an IFE or cabin management system into any
kind of aircraft and make it work correctly, so it is reliable
and easy for a flight attendant to operate. It also takes
some very special mechanics to be able to handle the
materials, put them in, and make sure they look brand
new, because that’s the expectation.”

The entire modification should be scripted, Morgan
says, with the script updated to speed-up the process: “We
start with our planning department but then it gets
tweaked by the production guys, so there’s basically a
script or a map to how this thing gets put in, from step A
to step Z. You follow that and you time it. Following that
script without any delays or changes is really important.”

Such work can now be carried out in just three days,
including the installation of seats and IFE system, as well
as all the testing and the delivery of the aircraft to the
customer, according to Morgan.

ODA ADVANTAGE The first such installation is never going
to be done in three days, of course, particularly when it
requires FAA certification and approval by a second
regulator on top of that. However, using Organisation
Designation Authorisation (ODA) can reduce the time
required for certification.

ODA enables the designated individuals within an
organisation to sign for a supplemental type certificate
(STO), which, once the installation has been completed,
allows the aircraft to be released within 24 hours.

05 Aircraft Interiors International.com
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“It may take longer if you don’t have an ODA from the
outset of the programme, because if you're waiting for FAA
certification, it could take a week or two for them to
approve the STC and release the aircraft,” says Morgan. “So
another key to finishing the aircraft is to use an ODA,
which allows you to sign the STC after the installation is
complete and confirmed as 100% accurate.”

The paperwork — engineering orders and associated
drawings — is the third critical element, Morgan adds, “If
you're looking at putting a part on the aircraft and it
doesn’t match the aircraft, you have to send it back to the
engineering group to redo the paperwork. If you minimise
inaccuracies in the paperwork, then obviously a mechanic
doesn’t stop, doesn't have to get a fix for that issue, and
can continue on to the next thing he needs to do, and the
whole flow of the aircraft continues. The paperwork has to
be 100% accurate.” The paperwork also has to be certified
in order to sign off the aircraft and the modification.

A planning department to handle the pre-planning is
another key to a swift programme. Morgan says, “They can
take care of getting all the correct and accurate information
and then get it to the procurement folks so they know
what parts have to be put on the floor and staged. Then,
when the aircraft rolls up, the mechanic has all his parts
and gets started. The whole pre-planning thing is a big key
to success. If you're starting from scratch with paperwork
when the aircraft rolls up, you're way behind.” X

CONTACTS

www.atsmro.aero; www.aeroinv.com; www.aeropair.co.uk;
www.afiklmem.com; www.zodiacaerospace.com;
www.fokkerservices.com; www.stgaerospace.com
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CABINLIGHTING

ShiNeon

After decades of merely offering ‘on’ or “off’
overhead or reading illumination, aircraft
lighting appears to be in the midst of exciting
changes. Let's shine a light on what's next

GUY BIRD, AIRCRAFT INTERIORS INTERNATIONAL

One of the most revealing things about lighting
& in 21° century aircraft is just how important this
largely non-physical aspect has become in the
success or failure of the designed objects that make up the
cabin. Don't believe me? Then try comparing the effect on
your sitting room or bedroom from merely switching the
main overhead lights on versus letting the various reading,
side and mood lights do the job instead.

The effects are dramatically different. The former
merely illuminates everything in a bright light, while the
latter accents certain areas and usually creates a less harsh
and more inviting space with pleasing areas of light and
shade.

Patrick McEneany, associate director of the creative
consulting department of BMW Group DesignworksUSAs
California studio, explains it well: “We consider lighting to
be one of the core components of a holistically designed
interior. It not only informs the passenger about the
subtleties and hierarchies of the space, it also reveals the
colours and authentic finishes of the materials we have
selected to create a premium experience.”

In his view, then, lighting is fundamental to how we
not only ‘see’, but also ‘read” or make sense of an aircraft
interior, as he continues: “Lighting is an opportunity for
creating emotion and meaning. It connects passengers to
the architecture of the aircraft interior and guides them
through the routines you’d expect on any flight in a
unique way.”

Marc Renz, head of new programmes and product
strategy at lighting manufacturer and developer Diehl
Aerospace, concurs; pointing to current lighting that
can do everything from reinforcing the airline’s corporate
colour, to creating a sunrise effect on the cabin lining. He
claims Diehls all-LED cabin lighting solutions on the A350
XWB and the 787 Dreamliner “are the most advanced
aircraft programmes at the moment, with additional
features including a full-colour spotlight, backlit dome,
and numerous accent lights”.

Aircraft Interiors International.com
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THEROSSIBILITY OF ILLUMINATED
SURFACES INSTEAD OF LIGHT
FIXTURES IS VERY EXLITING - @@
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. This image and
previous page -
Boeing fitted out
this 787 (ZA003)
to showcase
the aircraft’s
capabilities,
including lighting

. The dramatic
lighting in Virgin
Atlantic’s new
Upper Class was
co-developed by
DHA Design

LED BREAKTHROUGHS Wisconsin, USA-based retrofit
and forward-fit application specialist Emteq says the now
widespread use of onboard LED lighting to create and/or
reinforce the idea of sunrise and sunset to assist long-haul
passengers’ sleep patterns and well-being is being trumped
by brand- and even location-specific lighting effects.
Kimberly Hoogland, its marketing communications team
leader, says Emteq is managing to help its clients blaze a
trail, even on retrofits, due to the quality of the technology
becoming available.

“What Icelandair is doing is really the first of a kind.
Emteq’s mood lighting will enable Icelandair to create
dynamic lighting scenes that mimic the Northern Lights
and other aspects of nature, which results in a truly unique
travel experience for the passengers, and reinforces
Icelandair’s brand.”

Aircraft Interiors International.com
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Tom Brabant from Boeing’s communications team also
believes LEDs have more to offer — despite being a mature
technology known for their long lifespan, lower energy
use and space efficiency (compared with incandescent
lighting). “LED-based fixtures still excite us the most,” he
says. “This is due to their potential to support a broad
range of needs throughout the aircraft. We feel we’ve only
just begun to figure out how to best interface LED-based
fixtures in the cabin to support the passenger experience.”

Johannes Lampela, creative director of BMW Group
DesignworksUSA, is also an LED believer, adding, “We are
most excited about advances in colour and temperature
control for LED systems, since these permit us to design
experiences that can be both calming and surprising to the
passenger. Advances in OLED flexible membranes are on
everyone’s wish list, but the simple miniaturisation of LED




CABINLIGHTING

outside influences

Of course, aircraft lighting design isn’t a vacuum. A consequence
of its relatively small size in manufacturing terms is that design
advances in other industries have an impact on what ultimately
gets offered to airline passengers, as Thomas Brabant from
Boeing’s communications team highlights: “The aircraft lighting
industry captures only a small percentage of the LED market, so
we are influenced by the dominant markets such as automotive,
domestic and mobile devices. We already see this with LEDs
becoming more powerful in smaller packages.”

In terms of design cues, Diehl's head of new programmes
and product strategy, Marc Renz, acknowledges that lounge and
bar illumination from hotels and domestic interiors have already
found their way into business and first-class aircraft cabins.

But the influence can also go the other way, as car interior
designer Alister Whelan confesses in relation to the forthcoming
Jaguar F-Type sports car: “The way our lights work is inspired
by aircraft cockpits, where the lighting comes on in a sequence.
If you start the F-Type at night, the driver needle lights sweep
around their dials, then the task lighting illuminates in a cascade
down the centre console, from around the air-con switches to

the touchscreen and beyond.”

" will see the emergence of OLEDs for ambient lighting (not ~ 03. Lighting is used
= primary source) and miniaturisation of reading lights into LOr :rr:;tfi fa:rea
= smaller LED openings to help hide them in ceiling panels.” 747-8's sweeping
= However, he believes it will be a decade before OLEDs staircase
g become the primary light source instead of LEDs. 04. The lighting
Diehl’s Renz seems equally excited by OLEDs, but must be selected
dismisses related electroluminescence (EL) technology — ag:,izzt;;niilnzlz
components is probably having the biggest impact on where a material emits a light in response to an electric 5. piehl says its
cabin interior and seating design at the moment.” current running through it. He also concedes that OLED as all-LED designs
an exclusive cabin lighting technology is some time off. are the most
ARE OLEDs CHANGING THE GAME? As Lampela “We are constantly watching the progress in OLEDs and Eg;ii?]cgegystems
mentions, organic light-emitting diodes (OLEDs), EL light,” he says, “and we perform many tests. The OLED in the air today
currently used for small screens on mobile phones and is a promising and flourishing technology that dwarfs EL ~ 06. Back at ground

digital cameras, have a malleable potential to illuminate
curved shapes and large areas in the future due to the
light-emitting layer material of the LED being an organic
compound rather than hard crystalline, as in LEDs. Can
OLED:s really change the game, and if so, when?
Desmond O’Donovan of London-based DHA Design,
the practice behind Virgin Atlantic’s recent innovative
lighting schemes — for its bar among other elements — is an
OLED fan. “The possibility of illuminated surfaces instead
of light fixtures is very exciting,” he says. “In five years we

lights in all matters. From our viewpoint, over the next few
years, OLEDs will be complementary to the LED solution.”

While Emteq’s Hoogland is also excited by OLEDs and
acknowledges their use in monitors, she reports that the
company is also applying the technology to lighting
control panels. However, she states, “It is still very far off
from being a realistic lighting solution for airlines. One
challenge with OLEDs is that they need an impermeable
barrier — which at this time is glass. In the future, changes
to that barrier could allow for more flexible options.”

Aircraft Interiors International.com
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level, the interior
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FOR RETROFIT UPGRADES, ADDING
WIRELESS CONTROL SIMPLIFIES THE WIRING,
AND ALLOWS INTERACTIVE CONTROLS e

07. ANA chose

a cool-blue
lighting scheme
to complement
its livery and
interior palette

08. Dynamic lighting

highlights the
sweeping arches
of the 787 cabin

09. The features of

the Sky Interior
on the 737

can be brightly
illuminated for
boarding, and
more subdued
during flight

Andreas Uthmann, from Schott’s lighting and imaging
department, is the most sceptical, though, arguing that
there is no silver bullet solution. “None of the above on its
own means pure excitement for us,” he cautions. “They
all supply insufficient light output for aircraft cabins.
Additional optic elements in combination with modern
light sources are necessary in order to establish an
acceptable light performance that can be used as mood
and working light. We see LED-based lighting as set within
the aviation industry for the next 5-10 years. Later on,
laser-based solutions will likely take a great share of
the volume.”

One problem few experts worry about in relation to
either technology is certification, which makes a change
from a design perspective.

PHONE-STYLE PERSONAL CONTROL How and who
controls the lighting is also going to change. All manner of
slick options are on the horizon, as Hoogland reasons:
“Passengers are getting attuned to personal electronic
device-type controls — slide, pinch and touch controls
that are intuitive — and Emteq is working on several
options to introduce in the future. We also see wireless as
part of the future. For retrofit upgrades, adding wireless
control greatly simplifies the wiring, and allows customers
interactive controls.”

Just as car customers are starting to become used to
wirelessly connecting their smartphones to the car to
access their phone book, text messages, internet and
stream music, so airline passengers will expect the same
level of personalisation at their seat. DHA’s O’Donovan
is convinced. “No doubt personalised control will follow,”
he says. “I expect we will arrive at a point where frequent

Aircraft Interiors International.com
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fliers can store a profile, allowing their favourite settings
to be replayed on a route-by-route basis. Near-field
communication (NFC) will facilitate this. Mobile devices
will help travellers select the look and feel of their personal
space on board, although this may be restricted to the
front of the aircraft.”

Diehl’s Renz also highlights the possibilities of gesture
control for personal lighting. “We regard this trend as
realistic. Personal lights could be operated individually via
a touchpad or similar device and we've already exhibited
reading lights with a dimming function that can be
operated via gesture recognition. By narrowing the hand,
or by moving it away from or towards the light, it can be
turned brighter or dimmer. Still, the passenger’s use of this
feature has to be restricted. The main cabin illumination
will certainly remain under the control of the cabin crew.”

FAR-OUT LIGHTING What will aircraft cabin lighting look
like even further into the future? DHA’s O’Donovan
reckons that in a decade’s time lighting will start to become
more integrated into the aircrafts interior surfaces such
as seat fabrics and carpets, opening up amazing design
possibilities, and dreams of extending that idea beyond
interiors to exteriors too. “Maybe in 20 years the exterior
skin of an aircraft could become a canvas for illumination.
Imagine the advertising revenue for Ryanair if its sidewalls
worked like billboards. T would hope that the premium
airlines would use this technology to enhance the inflight
experience.” X

CONTACTS

www.designworksusa.com; www.dhadesigns.com;
www.diehl.com; www.emteq.com; www.schott.com



WORLD CLASS
ENGINEERING SOLUTIONS

www.waspswitches.co.uk

WASP design, manufacture and
qualify seat/suite control units
and cabin lighting systems to the
highest quality.

We now have AS 9100 Rev C
accreditation.

SWITCHING PRODUCTS



JALNEWSKY

OB Aircraft Interiors International.com
NOVEMBER 2012



cutabove

Welcome to the new JAL, a leaner airline with
an ambitious plan for its 777 fleet, which will see
dramatic improvements for every class of travel

ADAM GAVINE, AIRCRAFT INTERIORS INTERNATIONAL

It has been a fascinating few years for Japan
N Airlines (JAL) as it has weathered storms both
natural and financial. The airline has emerged in a
strong position though, exiting bankruptcy and announcing
a 2012 profit forecast of ¥140 billion (US$1.7 billion),
due in part to a savage cost-cutting scheme that saw the
redundancy of a third of its global staff, as well as its entire
fleet of 747s. To mark a return to its core values, including
a return to the Tokyo Stock Exchange with 20125 second-
biggest IPO, the tsurumaru livery has come back, with
the crane signifying loyalty and strength. And loyal JAL
customers will soon enjoy a strong new product onboard
the international fleet of 13 777-300ERs, designed to lure
customers from rival airlines.

This comprehensive retrofit scheme is known
as ‘Welcome! JAL New Sky’, with the specific 777
programme created under the title JAL Sky Suite 777", It
launches in January on the Narita-to-Heathrow route, with
subsequent retrofits rolling out at the rate of one a month.
The design was created by Tokyo-based GK Industrial
Design and was influenced by frequent traveller and

JALNEWSKY
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01. The ZIM Flugsitz
seats offer more

width, and the
armrests can
be folded up
to create an

extra-wide seat

02. With 3in more

pitch and greater

knee space in
the seatback,
JAL economy
passengers
have never
had it so good

award-winning Japanese author and screenwriter Kundo
Koyama, who provided insights and opinions from a
customer’s perspective. The ethos behind the scheme is
that each class should not just be improved, but should
feel like an upgrade to a class above.

SUITE SUCCESS Even regular JAL first-class passengers will
not recognise the new cabin, with eight JAL Suites arranged
in a 1-2-1 configuration. These are the Venus model from
Contour, with the walls in pale cream and white to brighten
the cabin, the seats covered in a brown leather and the
cabinetry in a warm woodgrain to evoke a bedroom feeling.
The bed length is 78.5in, and at 33in wide it is around 4in
narrower than the standard Venus model. The optional door
was not selected in order to aid access for personal service,
and an electrically retractable divider gives those in the
middle seats the option of being sociable or private. When
passengers want to sleep, the crew place a Tempur foam
mattress and pillow on top of the bed and supply a duvet.

There is plenty of stowage, with room for a cabin bag
under the ottoman and multiple compartments to the side,
one of which is large enough to accommodate a briefcase.

While many airlines are leaving the massage function as
an unchecked option on seat orders in order to save
weight, it is an important part of Japanese culture and
therefore features in the 7775 first and business-class seats.
A new offering of ‘mini massagers’ is also soon to be
launched. These devices can be attached to a passenger’s
legs or arms for a localised massage, with five stowed on
each aircraft and available to all classes.

BIG BUSINESS Moving rearwards, there are 49 business-
class JAL Sky Suites, which again mark a massive step up
from the outgoing product — indeed the product exceeds its

OB Aircraft Interiors International.com
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®® 11C CCONOMY
CABIN FEATURES 135
JAL SKY WIDER SEATS

AT 33-34IN PITCH - A
MAJOR INCREASE FROM
THE PREVIOUS 3IN @@

brief, actually being superior to the previous first class. The
previous seat, the JAL Shell Flat Seat, reclined to only 170°
and had little privacy. The new seat, from B/E Aerospace,
offers a fully flat bed in a private mini-suite, arranged 2-3-2,
all with direct aisle access. The only downside is that JAL
loses 14 seats with the new configuration.

Business travellers lose out little to those in first class,
with a bed length of 74in, though it is narrower at 25.5in.
In seat mode the width is 21in, but the armrest retracts
and is covered in soft, padded leather to aid comfort when
lying down. Prior to sleeping, the crew add a new product
— an S-Line mattress and pillow from Weava Japan. These



items are made from a very fine woven fibre resin called
Airweave, which looks similar to bubblewrap, and
supports the contours of the body to aid sleep, while
also helping control body temperature. A duvet finishes off
the experience.

As the centre seats offer the most privacy, with a solid
electronic divider screen on each side, JAL predicts that
they will be the most popular choice for overnight flights,
especially since they feature direct aisle access. However,
access to overhead bins is more difficult and there is no
side table, unlike neighbouring seats. There is still ample
stowage space, though, with room for a cabin bag under

the ottoman. Window and centre seats also benefit from a
stowage shelf on top of the seat shell, and a monitor table.

The feeling in the business seat is again domestic, with
a mulberry-coloured seat fabric woven by TB Kawashima.
The rear of the pod is finished in a mushroom suede-effect
fabric, while the monitor surround and swivel table are
clad in a pale woodgrain veneer.

STRONG ECONOMY The premium economy product is
generous, with the 40 seats, configured 2-4-2, benefitting
from a 19in width and 42in pitch — 4in more pitch than
the previous JAL Sky Shell Seat, though four seats were

JALNEWSKY
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sacrificed. The fixed-shell design, actually a Sicma business-
class model, allows 7cm of seat slide and has a large legrest
and three-stage adjustable footrest. There is a small centre
divider for privacy, an armrest wide enough to prevent
elbow fights, a coat hook, a seatback table large enough for
an A4-size laptop, as well as a complementary USB port,
video input and AC power outlet.

This is a key product, as JAL is keen to attract the many
business travellers whose travel budgets no longer stretch
to business-class tickets, but still want to enjoy some
comforts. As a further incentive, premium-economy
passengers can also access JALs business-class airport
lounges, as well as having their own cabin and dedicated
cabin crew.

LOW COST, HIGH COMFORT Configured 3-3-3, the new
economy cabin features 135 JAL Sky Wider seats from ZIM
Flugsitz at a 33-34in pitch — a major increase from the
previous 31in. Seat width also has been increased by 0.8in
more than the previous Koito model, bringing it to 18.5in.
A slimmed-down seatback also affords an extra 1.2in of
knee space, with further comforts including a netted bottle
holder and a smartphone holder near the USB port.

Further space was created by making the armrest
design 